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As the number of newspapers in the United States continues to decline, small
communities see less and less coveragesnf thwn lives. Those that still persist are no longer
independent, often purchased by lacgeporationgo be part of fiencial portfolios. This thesis
examines th&erry County Tribuneasmall weekly newspaper that experienced ownership
change in 2014. Through a mixed methods approach, this éxesisnes the types of articles
presented in preand postacquisition publications, the trends in advertisers and a local column
and how it ca be used to understatige Tribunés audience. Theesults show differences in the
frequency of types of articles, shifts in the approaches and end results of advertising and how

certain aspects oégionalculture can be viewed through one chefilimnto his neighbors.
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Introduction

The first newspaper was publishedb B.C.E this paper, titled\cta Diuma, detailed

births,deaths and gatheringsamcientRome The first newspaper to see the printing press was
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Relations: Aller Furnemmeim, German weekly paper in 16y 1641, nearly every European
country had at least one newspaper regularly printed on a printing(lbuéss Since the
introduction of the newspaper to the United States by John Camidlasit@chusettdistorical
Society), the medium has become a part of American Soditywspapersiave held political
figures accountable to their constituents, informesatlerof crime in their communities,
highlighted resources available to those in needsatetl as bridgekeep people informed of

the happenings of #ir communities.

Warren Buffett, bill iibcakdeiandeatedite broadcasting,®¢ o r ,
well as the Internet, had come along first, newspapers as we know them probably would never
have existed(Morton)andtheré& a g oo d c h Wiile tee UnSehadroughiy §247000.
regularly published newspapers at the beginoirthe 20" century that number has declined to
roughly 6,000 todayAbernathy and StonbelyJhe number continues tegularlydecline,
leaving communities to become "news desereggions that lack reportingn areaspecific
major issues@enter for Innovation and Sustainability in Local Médikhis evershrinking
market is dominated by 10 corporatipmgluding Adams Publishing Grouplfernathy and
Stonbely. Adams Publishing Group, or APG, is the owner of the subject of this thediertlye
County TribuneThis thesisstudies thdribung a weekly newspaper publishedery
Wednesday itNew Lexington, Ohiserves Perry County, Ohidntil March of 24, the paper
was owned by the now divested American Consolidated Media. This thesis studgiearthe
preceding and the year succeeding the acquisition by ARi&thesis seeks to answer the
guestion of what effects this ownership change had on the published produdPefrih€ounty
Tribune.To complete this task, evaluation of the types of articles, the trends in advertising and
the creation of a new column westdied using codinghis thesiseeks to evaate howthe

acquistion of a newspaper by a mass media company influences the final product given to a
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small, Appalachianammunitythat relies on itéocal reportingto understand what is happening
in thearea This thesis will first review th&ribunés history and locatigrfollowed by an
explanation of the methodology of thase study, an analysis and explanation of the collected
data, a discussion on thelevanceof the data collected andcanclusiorfocusing on the
importance of the research. Reviewthg effects of newspaper acquisition in one scenario may

help us understand the effects on a broader scale.

Understanding Perry County

Perry Countys located in Central Ohio, touching Athens. Fairfield, Hockingking,
Morgan and Muskingum counti¢State of Ohio) The 20D Census listed the county's
population as 36,058 people, a 5.8% incresaisee 2000This ranked theounty20 out of 88 in
population change’.3.8% of the population is over 18 years atai97.9% of the population

identified their race as whitd9.9%of the population reportemhale and 50.1%eportediemalke.
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The county's median age Wé8.6.71.7% live infamily households and 31.3% of households
had children under 18.8% of households were single parent with a male present, and 11.6%
were single parent with a female pres@bt.3% of housing units are owpeccupied and 24.7%

of housing units were renteiccupiedOhio: 20101 Census.Goy

In the 2020 Census, the county samegativel.8% change in populatioAerica
Countg. In 2022, hemedian household income was $62,888.3% ofthe population was
living in poverty, 2% higher than the state averddes percentage of inhabitants with a
bachelor's degree or higher was 17.2% lower than the state avitagamployment rate is
53.6%, 7.2% lower than the state average. The t@e tihdustries are educational services,

healthcare and sociaksistancemanufacturing; and constructi¢d.S. Census Bureau

The county has historically voted for the Republican party. Since 20060tin¢y
majority has belonged to the GOP, with the gap wideninghe 2012 preidential election
between Barack Obama ahtitt Romney, Romney took the county with 50.78% of the vote. In
2016, Donald Trump reced67.73% of the vote@ver Democrat candidate Hillary Clintofhis

trend continued in 2020 withrump receiving’4.1% of the votever Joseph BiderL€ip).

| have personal experience with Perry County. My father grew up in Crooksville, so as a
young child | often spent holidays the county visiting my grandparents. It is a very rural
location where faith, family, and football go a long way. Hsghool sports are one of the most
common forms of entertainment for these communities, and it is common for people who do not
have children, or their children are graduated and have left, to still care about/attend sporting

eventsLike a lot of Appalachia, it is n@& place of economic prosperity, and so people tend to

vote in |ine with their wal l et s, a senti ment
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Understanding thePerry County Tribune

ThePerry County Tribunevas first published in 1871 in Somerset, Ohio asSiimerset
Tribune Two years later, it was moved to New Lexington, where it was renamétbthe
Lexington TribuneAt an unknown date, the newspaper was renameBédhg County Tribune

(Perry County Tribune)

At an unknown dateghe Tribunewas purchasely Brown Publishing Company
(Sanctid. In 2007 ownership of thé>erry County Tribungvassoldto American Consolidated
Media Bizjournal9 In 2014, American Consolidated Media, which was owned by Australian

financial services group Macquaf®ydney Morning Herald divested and many of its Ohio
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publications were sold to the newly formed Adams Publishing GroMirofeapols, Minnesota
(Adams Publishing GroupYhe company was started by Mark Adams, sotheflate billionaire
Stephen Adams and grandson of CBS radio and broadcaster Cedric &tdedg. These
papers includedhe Athens Messenger, The Athiiesvs, The Circleville Herald, The Gaent
News,The Logan Daily News, The Logan Daily News, The Perry County Tribune, The Pike
County News WatchmamndThe Vinton County CourigAdams Publishing GroupAmerican
Consolidated Media had existed for nearly 20 years when its assets weketslelddams
Publishing Group had been created atch (Adams Publishing GroupyVhile official data is
not public, it is possible that the acquisition of ACM's Ohio holdinglsadirst of Adams

Publishing Group.

The newspaper is currently located at 108 S. Main Street in New LexifRgory
County Tribune)A new editionis publishedevery Wednesday and can be purchased from 36
locations within the countyDuring the studied period, a copy of the paper cost$ie paper
can be accessed online through perrytribune, @anich launched in 200&t the beginning of
the studied period, the newspaper employed an editor: Dihitdua sports editoBill

Rockwell; and a reporter: Casey Sardeg(re J.
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Figure 1

At the end of the periodhe three were still employed at thebune however Rockwell was

listed as "reporter” and Sargel was listed as "Sports/General Repbitene(3.
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Figure 2

The newspaper's Facebook page has more than fo)d@ers (Facebook)lts weekly

circulation is about 3,500 copi@Berry County Tribune)

In modern journalism, social media can be a very powerful toolTfibenegd s Faceb ook
pagepostsnul t i pl e ti mes a week with very minimal e
is less than its followeys whi ch i ndicates ¢t atboiut 0oi SeECt i wear ¥
left-sand side of the pages not give any information about the newspaper, instead it warns

users to refrain from offensive or fdahguage Figure 3.
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This is indicative of the fact thétis expected that those who interact with the page will already

know what thePerry County Tribunés.

Case Study Presentation
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Methodology

Introduction

This section of the thesis seeks to create an understanding of the methods used in data
collectionand their purposes inderstanding the effects atquisition. This thesis takes a
mixed methodsapproach of qualitative and quantitative methddhe main method used is
gualitative codingas outlined by Saldana irhe Coding Manual for Qualitative Researchers
which designates text in orderdreate a framework that can be used to understand the themes of
the text. These codes were then used to create statistigsaal$ aids to understand the data.
Observations from collecting this data that could not be quantified through coding were also
taken into consideratioheusage otoding and observations tandenmworksto create fully
comprehensive research that does not fall vitbisimplifying the complex nature of writing,
which is multifaceted and requires understanding of its comg@exein order to be thoughly

studied.

Research Design

The choice to pursue a case study was done in order to give the text studied enough space
to be fully understood within the limitations of an undergraduate thesis. A study including

multiple papers would be better suited &omaster's thesis or dissertation.

Sample

The papergvaluatedn this study were obtaidefrom theMain Branch of thderry
County District Libraryin New Lexington Ohia. The Tribune'sonline database no longer
included papers from the studied peridtielibrary'sphysical copies themselves were not
available for removal from the library and the distance betWdnmbusand New Lexingpn

proved too far to make routine trips. Photograpithe newspapers were taken and complied
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into PDFscorresponding to their publication date using Adobe Acrdiia.PDFs and inserted

them intoGoodnotes 6, a notaking software available for iPad.

Thesample was chosen to correspond with the dates of American Consolidated Media's

handover of its Ohio publications to Adams Publishing GiawD14(MegaConference).

The article did not provide an exact date for acquisition, so the decision was made to two
give a two week grace period from the article's publication @aech 17, 2014). This retted
in the starting newspaper being the March 6, 2014 publication. The choice to study a year before
and after acquisition was made to give ample timafinorough understanding of the paper
under American Consolidated Medighe choice to do a year after was made to give enough
time for changes to take place and to provide an equal amount of time on both ends of

ownership.
Data Collection Methods
Coding for Article Types

The Goodnotes 6 software was chosen for its ability to highlight and write freely on

PDFs as well as the ability to store them in labeled folders.

15 different codes were created for articleey.The topics of these codes were created
based on personal experience as an intern reporter fSatiiesky Registein Sandusky, Ohio.
Deductive reasoning was used to create these types. Second round coding was not conducted. |
chose to do one round onlgtause Wwanted for the focus to be on the general understanding of
the article's focus, and | thought that second round coding had the chance to get too specific in a

way that wouldn't be particularly helpful for the goals of this case study.
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The first ®deis LocalPolitics. An article that falls under theocal Politics codes one

that is focused on local government, elections, officials and local goverfumel®d programs

such as soil and water conservation districts, libraries, the health department, the local Veteran's
Association and the county's senior cenfée StatePolitics code is very similar in its nature to
theLocal Politics codgthe difference is instead tife local level, it's at the state level. Many

articles that fell underneath this code focused on the Governor's Office, State Legasidtion
statefunded programsk-ollowing suit isthe NationalPolitics code This included anything about

the federal government, the USDA and militfuypnded material, such as updates on county

residents who were currently training in or serving in the military.

Thefollowing codeis LocalLaw. Labeled articles focused tmtal fire departments,
police departments, emergency medical servicds] @lispatchers, legal noticaad anything
related to local law and law enforcemerhe StateLaw code follows a&imilar idea to local law.
For example, an article about the Ohio Highway Patrol would fall into this category because it is
astate agencyAn article thathe state's attorney general's office made the decision to pursue
charges would fall into this category, but an article about the election of an attorney genera
would fall under State Politics because the main focus is the political process, not the legal

process that the office is concerned with.

Thenext code is EducatioAnything relating to schools of any education level falls into
this categoryArticles such as activities of the districts, dean's lists at universitieg-aotiool
organizations like Future Farmers of America fall into tategory However, articles grtaining
to school sports do noA Sports code was createthedecision to separate the two comes as a
result of theTribunehaving a dedicated sports section each wék&Sportscodepertains to
school sports, intramuraperts, college and professional sports. It aetuded aything

pertaining to hunting or fishing.
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TheReligion mdeincludes worship schedules, columns done by local clergy, non
secular holiday evestan example being live nativity), and any open house or event taking
place at a church that is directly tied to religion. Churches often act as third spaces in rural
communities, sonany nonreligious events do take place in churches. For example, a grief
support group fopeople who lost family members to suicide may take place in a church.
However, since the event is not tied directly to religiors iat considered to be under the code

of a religion article.

The Opinion code is mostly reserved for Letters to the Editor. This code is more selective
than many other codes because the focaddhe the person's opiniohis is nhotsynonymous
with a columnFor example, th&ribunés "Outdoors with Clifford" column falls into threports
category, while it is a column and then often associated with opinion, the focus of the column is
sports, not the author's opinion. Parenting advice, as shown'iNehaeAge, Old School Dad"
column, would fall under this category because the focus is the author's opinion of how to raise
children. The regular column done by chef Alfol@&antriscianistudied inthis thesiddoes not
fall under opinion buinsteadthe entertainment/informative code because whileften gives
his opinion, his columns seek to inform about food, not convince people to think about it a

certain way.

TheEntertainmenthformative code is a more broad code. Tdudeincludesany "“feel
good" story about a community member, an event that thageveommunity member can
afford to attendunder $100 in cosh guideline | discovered while creating the weekly events
calendar as part of my internshipnd gnerally informative articles. Theribuneregularly
showcases local shelter pets throughRaw Prints" articls, fun facts about the paperiis
"Tribune Trivia," previously polished stories in its "Looking Baclgublication anarossword

puzzles in its "Newspaper Fun" section.
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The Organization code refers to any organization at any keegroup can be searched
online and a website can be found with a ".org" address, then it would fit into this category
example, the locddoardof developmental disabilitieend the American Red Cross would fit
into thiscategory It also pertains to any event that is being hosted by an organization with direct
ties to what that organization does. For example, a blood drive hosted by the American Red
Cross would go into the organizatioode oer the entertainment code because the event itself is

focused on the organization's mission.

The Life Milestones code includes obituaries, birth announcements, anniversary

announcementsalls forcard showesand engagement announcements.

The Business code has to do with anything related to commerce. This includes any story
about businesses, business owners, a market or vbaded éstival and the local chamber of
commerceAn article about an organization offering free businesses classes would be considered
a Business code and notBducation or Entertianment/Informatiocnde because the focus is

entirely on creating skills related to busindsssiness is the focus

The Advertisements code was based on advertisementspaog & the paper that was
purchased by anyone to say anything was considered an advertisement, including classified. A
straightforwardexample of this would be a local body shop posting about their seridess
straightforward example would be a purchased space used to wish a deceased family member a
happy birthday from the afterlife. It's not trying to sell you anything, buttheinewas paid by
someone to place it. From a business perspective, it would have been handled by the advertising

department and therefore fits that code.

The final codethe Second Source Coaets differently than the rest. This is a secondary

codethat can bepplied to an article that already has another cédg.article not written by a
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full-time staff member is considered a Second Source article. This includes columns, items
pulled fromother American Consolidated Media and Adams Publishing Group newspapers,
Letters to the Editor and articles written dciyrrespondentand internsSome articles did not

have listed auths, these articles were ineligible for this category because there is no way to
prove that they were not written by a staff member. Those thatekgitde for this code were

often asily identifiable. Underneath the author's name, there is usually either their position at the
Tribune(TribuneEditor, TribuneReporteretc.) or their correction to either another publication

or theTribunebut not as a staff member. Examples of this included "FdPéney County

Tribune; "TribuneCorrespondetitand the labelling otheir positionsomewherelse, such as

Karie Cook's articles being followed by "Perry County Health Departmerstiow that she was

writing as a representative of that group.

It's important to note that there are many articles that touch on sdiffant codes.
These codes are a creation of a reaction to newspaper topics, and it would be a gross
misunderstanding dhe interconnectedness of the topics discussedt acknowledge how
many articles touched on differeiopics Ultimately, the code was chosen based on the code that
took precedencafterexamination of the articlé=or example, there was an articl¢adéng the
fact that one of the local eighth grade classes took a trip to Washington D.C. to tour government
buildings. While the article does discuss the national gowent, the major overarching theme
was that this was a school trip. So that article would fit into the Education code over the National
Politics code. The article talks about national politics anctgowent, but ultimatglthe

educational journey of the students is ldrger focus

Once the data was collected, Google Sheeftsvare was usei organize it. The
spreadsheets had a column dedicated to each of the different codes alongside the date and the

number of pageeeping track of the publication dates and page numbers was important for
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understanding outlier dat&or example, one paper may have doubleatlegagenumber of
Sports articles, but when tracking the page numbers, it shows that the specifatjmubis a
Fall Sports Preview anldas extra pages to compensate foraibeveaverage number of Sports
coded articles. Each row was dedicated to a specific edition of the newspapegle Sheets
contains software that can create graphs based off ofldasafeaturaewvas utilizedto visualize

the trends.

For the data regarding advertisifigpogle MyMaps softwareras used t@lace pins on a
mapbased on thiocation of advertisers. The purpose wasinderstand where the
advertisements placed in thebunecamefrom to knowwhat was pushed towards the readers.

The articles were mostly local ande of the questions wasadvertisementfollowed suit.

A two-layerMyMap was createdone forbefore the acquisition date, and one for after
acquisition. For each advegmenta pinwould be placedn the magor its place of origin.
This was very straightforward for local businesses Slemler Meat Market and Snid&tautt
Lumber, which advertise their location in their advertisementsaendtill openSome
advertisements fdocal businesses did not include addresses, or the photos were not high quality
enough to be able to easily see small tesam theresocial media would be searched to find
information on the advertiseébome of the advertisements were for groups that did not have an
address, and gbosewas not able tbe includedn the data. Groups suets the Perry County
Longbeards, a chapter of the National Wild Turkey Federation, did not have an address. Other
excluded advertisements includémbse that were unable to be identified due to a lack of
informationand those that were too far in the fold of the binding books used by the Perry County
Library District to hold the newspapers to be identifidds placed to weh deceased family
members a happy birthday int he afterlife ed gparticipants thanking people for buying their

livestock at the fair were also excluded. This is because of their lack of traceabieaitidn and
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the objective of the advertisements. These advertisements were not written with the intention of

urging someone to go somewhere or do something, so they were not included.

Advertisements pertaining to national chains and/or corporations were often interesting.
For example, there were two different advertisements for McDonald's in the newspaper on
various dates. One of these advertisements was specific to the local McDonald's. It listed the
address of the location and basedtsgraphic design fdaares, could be identified by being
created by local employees. This advertisement was attributed to the local location included on
theadvertisementAnother McDonald's ad placed @ different dateame from aorporate
campaigrand included no reference to a local location, dldisertisementvas attributed to the

company's corporate headquarters since there was no specific location referenced.

The third item studied in thihiesis was a column created Ibgal chef Alfonso
Contrisciani.Contriscianiis a certified master chef by the America Master Chefs OHkehas
competed at the International Culinary Olympacsihe captained Team USA in 2000.
Contrisciani is the academilean of hospitalitprograms and director of practicum propertaes
Hocking College in Nelsonville, Ohite has a Bachel ords degree froc
University in Providence, Rhode Island. He has professional memberships in the Ohio
Ecological Farm to Foodssociation, the American Culinary Federation, the Research Chefs
Association, the World Association of Cooks SocitylLa Chaine des Rotigsrs. He has also
been inducted into the American Academy of Chefs and the International Food and Beverage
Hall of FameDuring the studied period, he was thesident of the Peri@ounty Farmers
Market.Contrisciani s currently the head chef of Al fonso

Lancaster, Ohio.



Moore21

Contrisciani6s column | aunched after the a
it impossible to know whether or not this column was created as a result or was influenced by the
acquisition. However, that does not negate its importdthe&spaper columns are created with
the mindset that they wiblenefit the communityBy studying a column, we can understand what
Contrisciani, an involved member of his community, thought was important to share with others.

This can give us insight into what he legkes the community will value agell, which is a direct
reflection of a community memberés perception

for studying a group of people from an outsid

The data that | was interested in was the different recipes that Contrisciani presented to
readers and what those recipes featured as main ingredieatStst code was Animal Product.
If the recipe was centered around meat, rendered fat, dairy or eggs, it fell into this classification.
The second code was Vegetables, the third was Dessert (cakes, cookies, chocolates, etc.), the
fourth wasCarbs (pasta, nonsweet breads, rice, etndthe fifth was Cannot Identify. Cannot
Identify existsfor recipes thaare unable to be identified because the fold of the newspaper kept
them out of sight. fie final code was that @fressingsbaucesgpices. Ranch dressing and a
Garam Masalaecipe could fall into the same code because they do not exist on their own. The
argument can be made that ranch dressing would better fathextdonimal Products code, but
the ranch dressingéxistenceas a food eaten only with another food places it in this segpndar
position and makeits existence as a dressing meatuable in thisoding situationThese were

then placed into Google Sheets amélyzed into a pie chart to see the frequency of focuses.
Limitations of Research Methods

Research methods are not without their limitations. difierent codes created for

labeling articles were createdthé researchertliscretion and based @ersonakxperience. If
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someone else were to conduct this study, they may have chageat® more or less codes
andor different codes. They may have also elected to place artigesfied asone code in a

different codedue to seeing a different central focus.

The newspapers in their collected format is also limitirige Perry County District
Library was the only placenat could be identified a complete collection of copMany
newspapersodé online databases are wiped after
production costs lowlhe available copies, only of the physical form, were bound in large
books. This process can make the middle fold difficult to Bkt often advertisements and

legal notices fell victim to this and were unable to be propééstified.

This thesis study did not include interviews. Interviews with former staff as well as
column writer AlfonsaContrisciani may have been able to help gain insight. The conclusions
drawn in this thesisrere made without consulting those involved inThbuned s publ i cat i o

the time.

The quality of the camera used to take the photos of the physical copies to create
workable PDFs was also limiting. The highest quality camera available was ##6it of
generationPadAir, which is equipped wit the ability to take photos that are 4000 by 3000
megapixelsThis resulted in photos that were very easy to work with, but there was the
occasional blur or pixelated text that took time to decipher. It's completely possitidethatse
of the aforementioned drawbaclsticles were unable to lm®ded and therefore excluded from

the data.
Conclusion

This methodologys focused on the process of rhetorical coding, which allow$éor t

creation of quantifiable data that can be easily visualized to show trends. Geetifze



Moore?23

Google Sheets andyMaps is free, and Goodnotes 6 costs $30 for lifetime Wsig Google
MyMaps allows for easy visualization of the origin points ofdteertisementbeing shown to
readers and the ability to create layers makes it easy to see changesirettisement trends

before and after the ownership change.

The mindset behind the methodology for this case study was to create a study that could
be easily replicated and has results that are easy to visualize and understand for readers of
multiple levels of experience witlicademic study. This study should be accessible and easy to
understand for those who are versed in rhetorical study andeghtarlyread thePerry County
Tribune Newspapers are designed to be accessible to people of multiple reading levels, and this
study is designed to be accessible to that same audiRgoy@e wharely on newspapers to give
them their local information should be able to understand what changes happen to the
information they are given where business changes are made tedsednes. The

methodology of this experiment is focused on making this a reality.

Findings
Article Frequency Pre-acquisition

Between the period of March 8013 andFebruary 26, 2014, there were trends in the different

article types as well as frequen@able J.
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Code Average Number of Articles Per Issue
Local Politics 6.88
State Politics 1.96
National Politics 1.37
Local Law 29
State Law 0.25
Education 9.04
Sports 12.47
Religion 4.22
Opinion 0.84
Entertainment/Information 6.37
Organization 8.47
Life Milestones 3.94
Business 3.55
Advertisements 129.63
Second Source 51
Table 1

The most common code was Advertisemémt argument can be made that these do not

count as articles since an advertisementasle in a completely different style than standard

article. It is often also enclosed in a box and set apart. Based off that argument, the most

common code is Local Law with 29 titumphsover itssecond (or third, depending on your

point of view)place finisher, Sportsyith al2.47averageThe codes rank as follows:

Advertisements, Local Law, Sports. Education, Organization, Local Politics,

Entertainmeritnformation,Second Source, Religion, Life Milestones, Business, State Politics,

National PoliticsOpinion and State Law.

Many of these codes experienced spikes at one time or another. Local Politicsrspiked

October and Early November of Z)Iwhich was election seas@rigure 9.
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Figure 4

Local Law reached its peai publication in the July 3, 2013 publication with, the two

following publications also remained high with 40 ed€ig(re 5.
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Figure 5
This may be attributed ooor decision making surrounding the celebrations of the Fourth of
July. The Education code regularly spiked during graduation season in May and June of 2013

(Figure®6).
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Figure6
It also remained as a consistent part of the published isstlessammer months when school

was not in session. One of the causes of this wgsulbiecation of Bean's Lists from colleges

across the state. These lists take universities a considerable amount of time to put together, and
so they do not come out until the later summer moatiisare published theSports saw spikes
onApril 10, 2013 with 21 articleshugust 28, 2013 witl33 articlesDecember 4, 2013 with 19
articles, and January 15 througebruary26, 2014, where articles ranged from 17 to 24 per issue
(Graph?). In the cases of April 10, August 28, and December 4, these can be explained as
previews for the upcoming sports seasons. January 15 through February 26, can be explained
througha collection of tournamentad championships at the end of the winter sports season.
Religion spiked right before Easter of 2013 but remained relatbeglgistent with the rest of the

year during the Christmas seaséig(re 7.
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# of Religion Articles
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Figure 7

Opinion saw a majospike on May 15, 2013 with a publication of a special "Life and Legacy

issue Figure §.
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Figure 8

Many of the articles in this section argued readers to do donate money to specific causes and
invest in certain thingther, much smaller spikesame before the 2013 election as candidates
and community members made cases for voting a certainfliayBusiness code experienced a

spike on April 24, 2013Kigure9).
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This came as a result of a focus on the upcoming Garden Show and its VEhdslow was
sponsored by th€ribune The Organization code peaked just after Memorial Day 2013 as a
result of the reportingn what organizations had done to celebrate the holiday and an influx of

upcoming meetings, events, and services being hosted by organizgiguns (0.

# of Organization Articles
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Figure 10

Life Milestonessaw a spike in January of 20IEdure 1).
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An analysis ofalmost 67 million deaths by th¥ashington Podbund that January is the
deadliest montijvan Dam) Most of the milestones in that spike were deaflhe Second

Source was unpredictable, and while it had a spike on May 29, 2013, the same date as the
Organization code spoke, it's unclear why some issuesrieadr two second source articles and

others had 6 or ~gure 13.
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Article Frequency PostAcquisition

Post Acquisition saw some differeatticle frequency resultéTable 2)

Code Average Number of Articles Per Issue
Local Politics 6.09
State Politics 1.36
National Politics 0.87
Local Law 24.7
State Law 0.19
Education 9.29
Sports 18.62
Religion 3.48
Opinion 1.12
Entertainment/Informational 9.38
Organization 7.81
Life Milestones 3.31
Business 4.16
Advertisement 114.17
Second Source 6.08
Table 2

Similarly to preacquisition newspapers, there were spikes for the Local Politics code

duringOctober and November 20{Bigure 14.

# of Local Politics Articles

PCT Newspaper Date
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There was also a spike on March 26, 2014. This spike wasn't directly tied to any specific event
There was an abundance of articles discussing local programs and efforts made by government
offices and programs that issi&milarly to the previous year, the number of Local Law articles
saw an increase around the Fourth of July, however this increasetwassdrastic as the

previous year, being 28, 28 and Bigure 15.
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Figure 15

The biggest spike was on Octol2® and 29, 2014, with 35 and 46 respectivBlyth can be
attributed to an uptick in Public Noticeéghe Education code again sawpke during
graduation season and on December 31, 2014, which is interesting because sckamis we

winter break at that timd=(gure 16)
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Figure 16

The Sports code followed a similar trend to thegequisition year with spikes at the time of

sports season previewsigure 17.
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Figure 17

When comparing the prand postacquisition years, differences can be founthi
frequency of different types of articleBhe percentage change is includé&dble 3) Below is

also a bar graph (Figure 18)th blue as praacquisition and red as pestquisition.
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Code PreAcquisition PostAcquisition Percentage Change
Local Politics 6.88 6.09 -11.48%
State Politics 1.96 1.36 -30.61%
National Politics 1.37 0.87 -36.5%
Local Law 29 24.7 -14.83%
State Law 0.25 0.19 -24%
Education 9.04 9.29 +2.77%
Sports 12.47 18.62 +49.31%
Religion 4.22 3.48 -17.54%
Opinion 0.84 1.12 +33.34%
Entertainment/Inform 6.37 9.38 +47.25%
ational
Organization 8.47 7.81 -7.79%
Life Milestones 3.94 3.31 -15.99%
Business 3.55 4.16 +17.18%
Advertisement 129.63 114.17 -11.92%
Second Source 5.1 6.08 +19.21%
Table 3
Pre-Acquisition and Post-Acquisition

160
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50

Figure 18

60% of the article codes experienced a decrease in frequbr@verage being 22.74%.

For the 40% that experienced an increase, the average 28a$7% increase.

Advertisement Data
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Beforeacquisition the newspaper was recorded as hag2igdifferent advertisers.11of
theseadvertisersvere outside of the stateAlabama, 1in Arizona,1 in Florida,1 in Georgial
in Kansas} in Kentucky,1 in Minnesota, 1 itNorth Carolina, 1 in South Carolina,in Texas

and 1 in WisconsiffFigure D).
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Figure19

Within Ohio,advertisementsanged frontCanton, Columbus, Cleveland, Cincinnati, Dayton and

Toledo(Figure7).
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210 of the advertisements came from Central Ohio wibimiles of theTribunés offices. Tk

adverti sement so

countieg(Figure7). BetweenMarch 2013 and February 2014, the newspaper has a total of 6,611

advertisements.

After acquisition, the newspapemas recorded as having 191 different advertisers. This is

poi nt

o fMuskingung LiokingtamedrFchrekldh t

a15.86% decrease from paequisition numberd.2 of the advertisers were out of state, with

one of them being international: 1 in Arizona, 1 in Arkansas, 1 in Calif@nmalndiana,l in

Massachusettd, in North Carolinal in Ontario, 1 in South Carolina, 1 in Tennesdem Texas

and 1 in WisconsiffFigure §.

(0]

s ke
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Figure 8

Within Ohio, more advertisements skewed towards Western locatiamsbeforeéncluding

Waverly, Piketon, South Vienna and Huntsv(liégure 9).

Figure 9
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One of the most interesting cases in this study of advertisements is that of Athens, Ohio.
Athens is the home of th&thens Messengandthe Athens Postwo fellow American
Consolidated Mediurned Adams Publishing Group newspaper. The number of advertisers

increased from 10 to 1Figures 10 and )1

q
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Figure 10
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Figure 11

While that number may seem small and insignificant, it is a 30% increase in advertisers.

Zanesville, the Muskingum County seat, had 19 advertikersg the preacquisition

year and 4 advertisers in the pastjuisition yearKigures 12and13.
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Figure 12

Figure 13

This is a 79% decrease in advertisers.

Not all of the changesurroundingadvertisers were increases or decreases. The village of

Crooksville in Perry Countizas the smaller village of Roseville to the north. The bedoe
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after acquisition number of advertisers stayed consistent between the vHagever, &er

acquisition, the advertisers shifted closer to Rose(Hligures 14 and 15).

¥ Fairview Cemet

Figure 14
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Figure 15
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Lancaster, the county seat of Fairfield, Ohio experienced a shift in its adveRiwers.
acquisition, there were 11 advertisers and-aoguisition there were 8,27.27% decrease. Rre
acquisitiona | | of the 11 adverti s ePosacquisitogonly®of Lancas:

the 8 advertisers were within the same urban sgagares 16and17).
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Figure 17

The Columbus Metropolitan area only saw an increase of one in advertisers, but the

advertisers between the years aptconsistentigures B and20).

Map data ©2024 Google Terms 2miL_—

Figure ©
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New Lexington, th&ribune'shome base, didn't see much of a changts number of

advertisergFigures 4 and22).
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The area also maintained several otdsasistent advertisers. Many of these consistent
advertisers included famigwned markets, car repair shops amilirance agencies and real
estate officesBetween March 2014 and February 20h&ré was a total of 5,937

advertisements, 30.2% decreaseom the 20132014 data.
Chef Columns

Unlike the advertisement data and #récle frequency data, the study of the chef
columns ismore qualitative than quantitatvé.ont r i sci ani 6s f i r fApril col umn
16, 2014. He wrote a column every other weasicluding Oct. 2&nd Jan. ,through the end of
the studied periodn November of 2014, he published columns on November 19 and 26. Given
the fact that the focus of tlelumn was cooking a turkey and the next day was Thanksgiving,
the assumption can be made that the breglatitern anbe attributed to the holidayhe every

other week schedule was disrupted in January of 2015. Based on the schedule, Contrisciani
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should have published an article on Jagua 2015. Instead, he published on January 14. The

schedule corrected itself on January 21.

Across the 23 columnghere were 2 that contained no recipes and one with recipes that

could not be identified due to their position within the fold of the p@e.results(Table 4)

Code Frequency
Animal Products 27.7%
Vegetables 36.2%
Dessert 23.4%
Dressing/Sauce/Spice 6.4%

Carb 2.1%
Cannot Identify 4.3%

Table 4

The results are also available as a pie chart (Figg)re 2

17

B Animal Products B Vegetables
M Dessert Dressing/Sauce/Spice
Cannot Identify Carb

Figure 3

The recipes often focused onrgpason vegetableSontrisciani's first column focuses on

ramps, a perennial flowering plasitnilar to wild onion or garlic.The column details how to find
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them in the wild. The next two columns are similar, focusing on morels, a mushroom that can
also be foraged in the area. Throughout the summer m&uhg;sciani highlights irseason
vegetables including tomatoes, zucchini, corn and eggtaatOctober, this transitions to

apples and pumpkin.

In addition to focusing on #3eason vegetables, Contrisciani acknowledges the hunting
season with a December 10, 2014 columwemson. The column details how to break down a
deer carcass and cook it inteaiety of dishesHunting is a theme seen throughout Thibune.

The sports section commonly includes photos of hunters and celebrates children killing their first
buck.Contrisciani also emphasizes other holidays in addition to Thanksgiving. In his December
24, 2014 column, he shares Chriagicooke recipes and chocolate truffle recipes in his

February 4, 2015 column fdfalentine's Day.

There is also an emphasis on getting people to try new things. In his January 21, 2015
column, Contrisciani writes aboatirry dishes and Indian cuisirtde includes recipes for
different curry powdersa seafood curry, and toasted basmati Despiteincludingthe recipes
for curry powders, Contrisciani suggests that readers purchase theirs. He wsitaglified my

recipes to ensure your success in the kit¢iiemgure 21).
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Figure 2

This is astatement that Contrisciani does not regularly put in front of his recipes. Contrisciani

does not anticipate that his readers are familiar withydlavors and spends time explaining the

health benefits and history of the dishes. He also writes that these dishes will "dazzle" any

houseguestd.hese words also act as reassurance to his audience. Again, he is not anticipating

their familiarity with these flavorsyhich gives us information about what we can expect a

community will know.

Curry isn't the only thing he emphasizes trying. Contrisciani frequently writes about meat

production in OhioHis November 19, 2014 column is titled "Meat industry's addiction to

drugs." In that column, he urgesaders to buy from local producers that use less chemicals. He

also routinely writes about the farms where he purchases chicken an#ijsaakticles on fresh

vegetables urge people to try new ways of eatirgeason vegetableBhe July 23, 2014 issue
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of theTribuneincludes an article on a cooking demonstration that Contrisciani did at the Perry
County Fair. These cooking demonstrations were heavily focusetkative ways to eat-
season vegetables including fennel and arugul

diets.

His February4, 2015column is focused on Valentine's Day and encourages readers to try
their hand at making chocolate truffles, something he knows isn't a stalayecdday cooking
experience of his readers. This continues his pattern of emphasizing being adventurous with
food, even in the wheelhouse of something that he knows his readers are prahdiaiy\iéth

(chocolate).

Contrisciani'scolumns contain more than select recipes. He writes about the Somerset
Farmer's Market on May 14, 20lthe Midwest Heritage ¢tk Symposium on June 11, 2014¢
Mid-Ohio Regional Plannin@ommissiorand rural food systems on October 15, 2014 and

upcoming Mardi Gras celebration in his February 18, 2015 column.
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Discussion
Interpretation of Article Coding and Frequency

Thecomparison®f article frequency before and after acquisition bring up many
discussion points regarding what is being delivered to the comm@nty of the biggest
increases in frequency were sports articles. A high frequency of sports articles isn't uncommon in
small town newspaperBefore and after acquisition, there was someone on staff whose
responsibility was sports as previously discus$ée. only topic that has someone strictly
dedicated to it is sportshis follows trend with other local papers, thanesville Times
Recorderasfour staff members listed on its website, zanesvilletimesrecorder.com, two of
which are sports reporters. TAthens Messengeonly has two staff members listed online: a
sports editor and a photo edit@me of the ways thatewspapers work to ensure copies are sold
is include pictures of people. Many newspapers have the practice of taking photos of people
watching parades in order to sell copies to those people uponatidsli€or example, the
AthensNewstook a photo of a young girl watching a parade and has used it to advertise the
coming Memorial Day scheduleynch). | experienced this myself as gogting intern. When |

first went to a parade to take photos, our legmbrter told me to takphotos of people watching
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the parade and to make sure that they knew that they were going to be in the newspaper. When |
asked why | was supposed to take photos of people watching instead of those partitipating,
told me it was because it sells pap®Eissant o peo
be seen in thBerry County Tribungublishing fall sports previews and selliagvertisement

space foffamily members to place photos of new graduates. When people appear in newspapers,
they have an incentive to purchase plaper, this being especially valuable for newspapers to
produce profit from an audience they usually don't see. The family affthementionegoung

girl may notregularlypurchase copies of tighens Newsout given heappearanca it, they

have a reason t@he publishing of photos of high school sports follows this school of thought.

A high school track runner being in a newspaper opens up the purchasing audience to parents,
grandparents, aunts and uncléss unknown, but possible that in increase of sports articles may
have been an attempt to protect the newspaper from financial troubles where major business

changes were taking place.

Another large increase was for the Entertainment/Informational articles. This may also
fall under that same logic. By increasing coverage of events like the counthéa@ are more
photos of the average person that opens up the newspaper to more possible cidtnmers.
the informational articles in the newspaper were focusdtieamed weeks and/or months. For
example, the October 29, 2014 edition of Tmduneincludes awo-pagespread orNational
Breast Cancer Awareness Month. It includes a header and an educational blurb in the middle.
The resof the space is taken up by ads, jmahwhich are themed to breast cancer awareness

(Figure 5).
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Figure

Similar pieces werpublishedin each edition that month. Weeks such as Nurse Appreciation
Weekalso experienced this. These informational articles become a tool for advertisement sales,

which al® act against financial trouble.

There are some codes that had large changes in frequennyathabt be théault of the
Tribune The Life Milestones code experienced a 15.99% decreasejuefrey.This is mostly
likely due to factors in the community, not that frrbunedecided to actively publish less
obituaries and birth noticeAnother code that experienced a sharp change was the State Politics
code, which saw a 30.61% decrease, gaiagfan average of 16%o 1.36 per issue. This is a
sharp percentage change, but there were not many State Politics codes to begin with, so it should
be discussed/interpreted withime cortext of very few articles. National Politics and State Law

should also be understoadthis context.
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The Religion code saw a decrease of 17.54%. This code change was accompanied by
another change thaaenot be displayed in the analytical coding system. Each issue includes a
church directory. The directory includes a list of local churches and worship times. Pre
acquisition these directory postings also include an inspirational quote alluding to Christianity at
the bottom. On October 9, 2013, the quote s&idp' searchingDrop all doubi& Roll with the

Lord" (Figure 26.

Stop searching, pry
5}:’&‘ ﬂoffwgitﬁ the Lord

Figure26

On January 15, 2014, it said "If the devil is knockatgour door, let Jesus answeér it

(Figure 2).
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; jﬂ{ the devif 1 fnocfirg at your

Nt door, (et Jesys answer it.

Figure 7

The Marchl12, 2014 publication was the first issue without the quategollowing issue
included it.Given that the acquisition of American Consolidated Media by Adams Publishing
Group was announcexh March 17, and th&ribuneformally published that its ownership had
changed oMarch 19, its possible that this was an early change made by Adams Publishing
Group. The decrease of reporting on religious eveves the source of the next year may also be
the result ofacquisition This existenceof a church directoryeflects the culture of the county.
Within theresearcltonducted for this stugdyhere was no evidence for tegistence of any nen
Christian religious places of worshiRather than a religious directory or a worship directory, it
is a clurchdirectory, exemplifying th@omogeneityof Perry County's religious cultur€his
homogeneity makes the dropping of the religious quotes interesting. In a community that is

outwardly Christian, the choice to eliminate this practice is onentatints further research.
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The Second Source code saw a 19.21% increase in freqéngyncrease also came
with several authors with unidentified credentials. Thbunetook on an intern reportegcott
Macdonald, who was credited as the "sports intern foP#rey County Tribun&in the January
21, 2015 issuéVisual Aid 8). In the November 12, 2014 issue, there were 12 second source
articles identified. This included articles pgstors, regular columnists and correspondents. One
article was written by Dougt&ppardand Kelly GreenThe writers are not identified as working

for theTribuneor having any connection to any publicat{gigure B).
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Figure B

Essentially, theyack any credentials of arknd. The lack of credentiatould be attributed to a
lack of line space, however, the next week,flaed is published without Green, and again with
no credentials. The following week, November 26, 2014, includes a sptcte by Jonathan

Medaugh, another author published with no credentials and/or explicit connectio tdtine
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This did not happen in the previous Novembdre Tribunehas posted articles from people who
are not connected to tAeibunebefore through the "Letters to the Editor" article. However,
"Letters to the Editor" are known be opinionbased publications often put in the page titled
"Opinion." These are submitted by people who are unaffiliated witfi tieine and readers

know this. "Letters to the Editor" and other columns are not an endorsementabtinegs

opinions ortruth. The standard article, however, is, and publishing an article without noting how
its autholis connected to its publication risks its credibility. Tirdounefrequently employs
correspondentBy listing that the author of an article is someone that the newspaper is
(assumingly) payindpr their service, therefore trusting them. The trust that a reader has in the
publication is then extended to the correspondent. However, when an author is listed without

their connectia to theTribune that connection may be lost.
Advertisement Coding Interpretation

The interpretation of the advertisement coding is more difficult than the article type coding.
There was a negative shift of both advertisers and advertisements after the acqOisifioly. 9,
2014, theTribuneadded a new employee to its informational box located on pagEiguré

29).
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Figure D

Holly Randolph had been hired as the business afferé. Two weeks later on July 23, 2014,

the Marketplace section looked different than its previous publicatiigsré30).
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Figure30

It includes a phone number that it advises perspective advertisers to cgiihdhenumber no
longerconnects to advertisements for the tribune, but the interest is in the phone hambegr

an 888 area code. The 888 area code is-&ré@Inumber. Callers in North America can reach

this number without having to payfee it also included an option to call directly to the office

with a local numbernn this publication, it also included the logos of the othbro newspapers
owned byAPG. Before acquidion, there was no phone number published in the paper
advertised as where you should call to place advertisements. Inseadmber to subscribe

was frequently published. That numlveas a local 740 area code number that would take you
directly to their officeThis number is different that the local number published on July 23, 2014

for placing advertisements.

July 23, 2014 was also the first day ttre Tribunepublished gphoto of a man named
Nate Simonsvith a phone number. This was placed in the Marketplace section and told those

interested in placing an advertisement to Sathons(Figure 3).
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Figure 3L

In these photos, the Marketplace was advertised as the "APG Marketplace," Rartige

County TribuneMarketplacé. This was then regularly included in the papecan be inferred
from that, the tolfree phone number, and the incorporation of the logos of other APG
newspapers that tteglvertisements were to be placed in multiple papers at once. This may be
responsible for the posicquisition advertisers coming from a larger vicinity than the pre

acquisition advertisers

This alsosignals a new approach in advertising, ora it more explicitThe pre
acquisition approach was very localized, and wasn't seeking out advestisbractly while the
postacquisition approach was. This may be responsible foFribenepublishing
advertisements from as far away as Canata.farthest advertisement gaequisition was
roughly 1,900 miles away, while the farthest pasguisition advertisement wasughly 2,300

miles away, &00-mile difference.



