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As the number of newspapers in the United States continues to decline, small 

communities see less and less coverage of their own lives. Those that still persist are no longer 

independent, often purchased by large corporations to be part of financial portfolios. This thesis 

examines the Perry County Tribune, a small weekly newspaper that experienced ownership 

change in 2014. Through a mixed methods approach, this thesis examines the types of articles 

presented in pre- and post- acquisition publications, the trends in advertisers and a local column 

and how it can be used to understand the Tribune's audience. The results show differences in the 

frequency of types of articles, shifts in the approaches and end results of advertising and how 

certain aspects of regional culture can be viewed through one chef's column to his neighbors. 
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Introduction  

The first newspaper was published in 59 B.C.E, this paper, titled Acta Diurna, detailed 

births, deaths and gatherings in ancient Rome. The first newspaper to see the printing press was 
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Relations: Aller Furnemmen, a German weekly paper in 1609. By 1641, nearly every European 

country had at least one newspaper regularly printed on a printing press (Lule). Since the 

introduction of the newspaper to the United States by John Campbell (Massachusetts Historical 

Society), the medium has become a part of American Society. Newspapers have held political 

figures accountable to their constituents, informed readers of crime in their communities, 

highlighted resources available to those in need and acted as a bridge keep people informed of 

the happenings of their communities.  

Warren Buffett, billionaire and investor, once said ñif cable and satellite broadcasting, as 

well as the Internet, had come along first, newspapers as we know them probably would never 

have existedò (Morton) and thereôs a good chance heôs right. While the U.S. had roughly 24,000 

regularly published newspapers at the beginning of the 20th century, that number has declined to 

roughly 6,000 today (Abernathy and Stonbely). The number continues to regularly decline, 

leaving communities to become "news deserts," regions that lack reporting on area-specific 

major issues (Center for Innovation and Sustainability in Local Media). This ever-shrinking 

market is dominated by 10 corporations, including Adams Publishing Group (Abernathy and 

Stonbely). Adams Publishing Group, or APG, is the owner of the subject of this thesis, the Perry 

County Tribune. This thesis studies the Tribune, a weekly newspaper published every 

Wednesday in New Lexington, Ohio serves Perry County, Ohio. Until March of 2014, the paper 

was owned by the now divested American Consolidated Media. This thesis studies the year 

preceding and the year succeeding the acquisition by APG. This thesis seeks to answer the 

question of what effects this ownership change had on the published product of the Perry County 

Tribune. To complete this task, evaluation of the types of articles, the trends in advertising and 

the creation of a new column were studied using coding. This thesis seeks to evaluate how the 

acquisition of a newspaper by a mass media company influences the final product given to a 
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small, Appalachian community that relies on its local reporting to understand what is happening 

in the area. This thesis will first review the Tribune's history and location, followed by an 

explanation of the methodology of the case study, an analysis and explanation of the collected 

data, a discussion on the relevance of the data collected and a conclusion focusing on the 

importance of the research. Reviewing the effects of newspaper acquisition in one scenario may 

help us understand the effects on a broader scale. 

 

 

 

 

 

 

 

 

 

Understanding Perry County 

Perry County is located in Central Ohio, touching Athens. Fairfield, Hocking, Licking, 

Morgan and Muskingum counties (State of Ohio).  The 2010 Census listed the county's 

population as 36,058 people, a 5.8% increase since 2000. This ranked the county 20 out of 88 in 

population change. 73.8% of the population is over 18 years old and 97.9% of the population 

identified their race as white. 49.9% of the population reported male and 50.1% reported female. 
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The county's median age was 38.6. 71.7% live in family households and 31.3% of households 

had children under 18. 5.8% of households were single parent with a male present, and 11.6% 

were single parent with a female present. 75.3% of housing units are owner-occupied and 24.7% 

of housing units were renter-occupied (Ohio: 2010 ï Census.Gov).  

In the 2020 Census, the county saw a negative 1.8% change in population (America 

Counts). In 2022, the median household income was $62,899. 15.3% of the population was 

living in poverty, 2% higher than the state average. The percentage of inhabitants with a 

bachelor's degree or higher was 17.2% lower than the state average. The employment rate is 

53.6%, 7.2% lower than the state average. The top three industries are educational services, 

healthcare and social assistance; manufacturing; and construction (U.S. Census Bureau). 

The county has historically voted for the Republican party. Since 2000, the county 

majority has belonged to the GOP, with the gap widening.  In the 2012 presidential election 

between Barack Obama and Mitt Romney, Romney took the county with 50.78% of the vote. In 

2016, Donald Trump received 67.73% of the vote over Democrat candidate Hillary Clinton. This 

trend continued in 2020 with Trump receiving 74.1% of the vote over Joseph Biden (Leip). 

I have personal experience with Perry County. My father grew up in Crooksville, so as a 

young child I often spent holidays in the county visiting my grandparents. It is a very rural 

location where faith, family, and football go a long way. High school sports are one of the most 

common forms of entertainment for these communities, and it is common for people who do not 

have children, or their children are graduated and have left, to still care about/attend sporting 

events. Like a lot of Appalachia, it is not a place of economic prosperity, and so people tend to 

vote in line with their wallets, a sentiment reflected in the countyôs voting record.  
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Understanding the Perry County Tribune 

The Perry County Tribune was first published in 1871 in Somerset, Ohio as the Somerset 

Tribune. Two years later, it was moved to New Lexington, where it was renamed the New 

Lexington Tribune. At an unknown date, the newspaper was renamed the Perry County Tribune 

(Perry County Tribune). 

At an unknown date, the Tribune was purchased by Brown Publishing Company 

(Sanctis). In 2007, ownership of the Perry County Tribune was sold to American Consolidated 

Media (Bizjournals) In 2014, American Consolidated Media, which was owned by Australian 

financial services group Macquarie (Sydney Morning Herald), divested and many of its Ohio 



  Moore 9 

 

   
 

publications were sold to the newly formed Adams Publishing Group of Minneapolis, Minnesota 

(Adams Publishing Group). The company was started by Mark Adams, son of the late billionaire 

Stephen Adams and grandson of CBS radio and broadcaster Cedric Adams (Roberts). These 

papers included The Athens Messenger, The Athens News, The Circleville Herald, The Crescent 

News, The Logan Daily News, The Logan Daily News, The Perry County Tribune, The Pike 

County News Watchman and The Vinton County Courier (Adams Publishing Group). American 

Consolidated Media had existed for nearly 20 years when its assets were sold, while Adams 

Publishing Group had been created that March (Adams Publishing Group). While official data is 

not public, it is possible that the acquisition of ACM's Ohio holdings is the first of Adams 

Publishing Group.  

The newspaper is currently located at 108 S. Main Street in New Lexington (Perry 

County Tribune). A new edition is published every Wednesday and can be purchased from 36 

locations within the county. During the studied period, a copy of the paper cost $1.  The paper 

can be accessed online through perrytribune.com, which launched in 2008. At the beginning of 

the studied period, the newspaper employed an editor: Deb Hutmire; a sports editor: Bill 

Rockwell; and a reporter: Casey Sargel (Figure 1).  
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Figure 1 

At the end of the period, the three were still employed at the Tribune, however Rockwell was 

listed as "reporter" and Sargel was listed as "Sports/General Reporter" (Figure 2).  
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Figure 2 

The newspaper's Facebook page has more than 7,000 followers (Facebook). Its weekly 

circulation is about 3,500 copies (Perry County Tribune). 

In modern journalism, social media can be a very powerful tool. The Tribuneôs Facebook 

page posts multiple times a week with very minimal engagement. The pageôs number of ñlikesò 

is less than its followers, which indicates that it isnôt very effective. Itôs ñaboutò section on the 

left-sand side of the page does not give any information about the newspaper, instead it warns 

users to refrain from offensive or foul language (Figure 3).  
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Figure 3 

This is indicative of the fact that it is expected that those who interact with the page will already 

know what the Perry County Tribune is.  

 

 

 

 

 

 

 

 

 

Case Study Presentation 
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Methodology 

Introduction  

This section of the thesis seeks to create an understanding of the methods used in data 

collection and their purposes in understanding the effects of acquisition. This thesis takes a 

mixed methods approach of qualitative and quantitative methods. The main method used is 

qualitative coding as outlined by Saldana in The Coding Manual for Qualitative Researchers, 

which designates text in order to create a framework that can be used to understand the themes of 

the text. These codes were then used to create statistics and visuals aids to understand the data. 

Observations from collecting this data that could not be quantified through coding were also 

taken into consideration. The usage of coding and observations in tandem works to create fully 

comprehensive research that does not fall victim to simplifying the complex nature of writing, 

which is multifaceted and requires understanding of its complex nature in order to be thoroughly 

studied. 

Research Design 

The choice to pursue a case study was done in order to give the text studied enough space 

to be fully understood within the limitations of an undergraduate thesis. A study including 

multiple papers would be better suited for a master's thesis or dissertation.  

Sample 

The papers evaluated in this study were obtained from the Main Branch of the Perry 

County District Library in New Lexington, Ohio. The Tribune's online database no longer 

included papers from the studied period. The library's physical copies themselves were not 

available for removal from the library and the distance between Columbus and New Lexington 

proved too far to make routine trips. Photographs of the newspapers were taken and complied 
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into PDFs corresponding to their publication date using Adobe Acrobat. The PDFs and inserted 

them into Goodnotes 6, a note-taking software available for iPad.  

The sample was chosen to correspond with the dates of American Consolidated Media's 

handover of its Ohio publications to Adams Publishing Group in 2014 (Mega-Conference). 

The article did not provide an exact date for acquisition, so the decision was made to two 

give a two week grace period from the article's publication date (March 17, 2014). This resulted 

in the starting newspaper being the March 6, 2014 publication. The choice to study a year before 

and after acquisition was made to give ample time for a thorough understanding of the paper 

under American Consolidated Media. The choice to do a year after was made to give enough 

time for changes to take place and to provide an equal amount of time on both ends of 

ownership. 

Data Collection Methods 

Coding for Article Types 

The Goodnotes 6 software was chosen for its ability to highlight and write freely on 

PDFs as well as the ability to store them in labeled folders.  

15 different codes were created for article types. The topics of these codes were created 

based on personal experience as an intern reporter for the Sandusky Register in Sandusky, Ohio. 

Deductive reasoning was used to create these types. Second round coding was not conducted. I 

chose to do one round only because I wanted for the focus to be on the general understanding of 

the article's focus, and I thought that second round coding had the chance to get too specific in a 

way that wouldn't be particularly helpful for the goals of this case study.  
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The first code is Local Politics. An article that falls under the Local Politics code is one 

that is focused on local government, elections, officials and local government-funded programs 

such as soil and water conservation districts, libraries, the health department, the local Veteran's 

Association and the county's senior center. The State Politics code is very similar in its nature to 

the Local Politics code, the difference is instead of the local level, it's at the state level. Many 

articles that fell underneath this code focused on the Governor's Office, State Legislation and 

state-funded programs. Following suit is the National Politics code. This included anything about 

the federal government, the USDA and military-funded material, such as updates on county 

residents who were currently training in or serving in the military. 

The following code is Local Law. Labeled articles focused on local fire departments, 

police departments, emergency medical services, 9-1-1 dispatchers, legal notices and anything 

related to local law and law enforcement. The State Law code follows a similar idea to local law. 

For example, an article about the Ohio Highway Patrol would fall into this category because it is 

a state agency. An article that the state's attorney general's office made the decision to pursue 

charges would fall into this category, but an article about the election of an attorney general 

would fall under State Politics because the main focus is the political process, not the legal 

process that the office is concerned with.  

The next code is Education. Anything relating to schools of any education level falls into 

this category. Articles such as activities of the districts, dean's lists at universities and in-school 

organizations like Future Farmers of America fall into this category. However, articles pertaining 

to school sports do not. A Sports code was created. The decision to separate the two comes as a 

result of the Tribune having a dedicated sports section each week. The Sports code pertains to 

school sports, intramural sports, college and professional sports. It also included anything 

pertaining to hunting or fishing. 
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The Religion code includes worship schedules, columns done by local clergy, non-

secular holiday events (an example being a live nativity), and any open house or event taking 

place at a church that is directly tied to religion. Churches often act as third spaces in rural 

communities, so many non-religious events do take place in churches. For example, a grief 

support group for people who lost family members to suicide may take place in a church. 

However, since the event is not tied directly to religion, it is not considered to be under the code 

of a religion article.  

The Opinion code is mostly reserved for Letters to the Editor. This code is more selective 

than many other codes because the focus has to be the person's opinion. This is not synonymous 

with a column. For example, the Tribune's "Outdoors with Clifford" column falls into the sports 

category, while it is a column and then often associated with opinion, the focus of the column is 

sports, not the author's opinion. Parenting advice, as shown in the "New Age, Old School Dad" 

column, would fall under this category because the focus is the author's opinion of how to raise 

children. The regular column done by chef Alfonso Contrisciani studied in this thesis does not 

fall under opinion but instead the entertainment/informative code because while he often gives 

his opinion, his columns seek to inform about food, not convince people to think about it a 

certain way.  

The Entertainment/Informative code is a more broad code. This code includes any "feel 

good" story about a community member, an event that the average community member can 

afford to attend (under $100 in cost, a guideline I discovered while creating the weekly events 

calendar as part of my internship), and generally informative articles. The Tribune regularly 

showcases local shelter pets through its "Paw Prints" articles, fun facts about the paper in its 

"Tribune Trivia," previously published stories in its "Looking Back" publication and crossword 

puzzles in its "Newspaper Fun" section.  
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The Organization code refers to any organization at any level. If a group can be searched 

online and a website can be found with a ".org" address, then it would fit into this category. For 

example, the local board of developmental disabilities and the American Red Cross would fit 

into this category. It also pertains to any event that is being hosted by an organization with direct 

ties to what that organization does. For example, a blood drive hosted by the American Red 

Cross would go into the organization code over the entertainment code because the event itself is 

focused on the organization's mission.  

The Life Milestones code includes obituaries, birth announcements, anniversary 

announcements, calls for card showers and engagement announcements.  

The Business code has to do with anything related to commerce. This includes any story 

about businesses, business owners, a market or vendor-based festival and the local chamber of 

commerce. An article about an organization offering free businesses classes would be considered 

a Business code and not an Education or Entertianment/Information code because the focus is 

entirely on creating skills related to business, business is the focus.  

The Advertisements code was based on advertisements. Any space in the paper that was 

purchased by anyone to say anything was considered an advertisement, including classified. A 

straightforward example of this would be a local body shop posting about their services. A less 

straightforward example would be a purchased space used to wish a deceased family member a 

happy birthday from the afterlife. It's not trying to sell you anything, but the Tribune was paid by 

someone to place it. From a business perspective, it would have been handled by the advertising 

department and therefore fits that code.  

The final code, the Second Source Code, acts differently than the rest. This is a secondary 

code that can be applied to an article that already has another code. Any article not written by a 
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full -time staff member is considered a Second Source article. This includes columns, items 

pulled from other American Consolidated Media and Adams Publishing Group newspapers, 

Letters to the Editor and articles written by correspondents and interns. Some articles did not 

have listed authors, these articles were ineligible for this category because there is no way to 

prove that they were not written by a staff member. Those that were eligible for this code were 

often easily identifiable. Underneath the author's name, there is usually either their position at the 

Tribune (Tribune Editor, Tribune Reporter, etc.) or their correction to either another publication 

or the Tribune but not as a staff member. Examples of this included "For the Perry County 

Tribune," "Tribune Correspondent" and the labelling of their position somewhere else, such as 

Karie Cook's articles being followed by "Perry County Health Department" to show that she was 

writing as a representative of that group.  

It's important to note that there are many articles that touch on several different codes. 

These codes are a creation of a reaction to newspaper topics, and it would be a gross 

misunderstanding of the interconnectedness of the topics discussed to not acknowledge how 

many articles touched on different topics. Ultimately, the code was chosen based on the code that 

took precedence after examination of the article. For example, there was an article detailing the 

fact that one of the local eighth grade classes took a trip to Washington D.C. to tour government 

buildings. While the article does discuss the national government, the major overarching theme 

was that this was a school trip. So that article would fit into the Education code over the National 

Politics code. The article talks about national politics and government, but ultimately the 

educational journey of the students is the larger focus.  

Once the data was collected, Google Sheets software was used to organize it. The 

spreadsheets had a column dedicated to each of the different codes alongside the date and the 

number of pages. Keeping track of the publication dates and page numbers was important for 
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understanding outlier data. For example, one paper may have double the average number of 

Sports articles, but when tracking the page numbers, it shows that the specific publication is a 

Fall Sports Preview and has extra pages to compensate for the above-average number of Sports-

coded articles. Each row was dedicated to a specific edition of the newspaper. Google Sheets 

contains software that can create graphs based off of data. This feature was utilized to visualize 

the trends.  

For the data regarding advertising, Google MyMaps software was used to place pins on a 

map based on the location of advertisers. The purpose was to understand where the 

advertisements placed in the Tribune came from to know what was pushed towards the readers. 

The articles were mostly local and one of the questions was if advertisements followed suit.  

A two-layer MyMap was created: one for before the acquisition date, and one for after 

acquisition. For each advertisement, a pin would be placed on the map for its place of origin. 

This was very straightforward for local businesses like Siemler Meat Market and Snider-Flautt 

Lumber, which advertise their location in their advertisements and are still open. Some 

advertisements for local businesses did not include addresses, or the photos were not high quality 

enough to be able to easily see small text. From there, social media would be searched to find 

information on the advertiser. Some of the advertisements were for groups that did not have an 

address, and so those was not able to be included in the data. Groups such as the Perry County 

Longbeards, a chapter of the National Wild Turkey Federation, did not have an address. Other 

excluded advertisements included those that were unable to be identified due to a lack of 

information and those that were too far in the fold of the binding books used by the Perry County 

Library District to hold the newspapers to be identified. Ads placed to wish deceased family 

members a happy birthday int he afterlife or 4-H participants thanking people for buying their 

livestock at the fair were also excluded. This is because of their lack of traceable information and 
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the objective of the advertisements. These advertisements were not written with the intention of 

urging someone to go somewhere or do something, so they were not included.  

Advertisements pertaining to national chains and/or corporations were often interesting. 

For example, there were two different advertisements for McDonald's in the newspaper on 

various dates. One of these advertisements was specific to the local McDonald's. It listed the 

address of the location and based on its graphic design features, could be identified by being 

created by local employees. This advertisement was attributed to the local location included on 

the advertisement. Another McDonald's ad placed on a different date came from a corporate 

campaign and included no reference to a local location, this advertisement was attributed to the 

company's corporate headquarters since there was no specific location referenced.  

The third item studied in this thesis was a column created by local chef Alfonso 

Contrisciani. Contrisciani is a certified master chef by the America Master Chefs Order. He has 

competed at the International Culinary Olympics and he captained Team USA in 2000. 

Contrisciani is the academic dean of hospitality programs and director of practicum properties at 

Hocking College in Nelsonville, Ohio. He has a Bachelorôs degree from Johnson and Wales 

University in Providence, Rhode Island. He has professional memberships in the Ohio 

Ecological Farm to Food Association, the American Culinary Federation, the Research Chefs 

Association, the World Association of Cooks Society and La Chaine des Rotisseurs. He has also 

been inducted into the American Academy of Chefs and the International Food and Beverage 

Hall of Fame. During the studied period, he was the president of the Perry County Farmers 

Market. Contrisciani is currently the head chef of Alfonsoôs Italian Grille and Events Center in 

Lancaster, Ohio.  
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Contriscianiôs column launched after the acquisition. The parameters of this study make 

it impossible to know whether or not this column was created as a result or was influenced by the 

acquisition. However, that does not negate its importance. Newspaper columns are created with 

the mindset that they will benefit the community. By studying a column, we can understand what 

Contrisciani, an involved member of his community, thought was important to share with others. 

This can give us insight into what he believes the community will value as well, which is a direct 

reflection of a community memberôs perception of his surroundings. This is useful information 

for studying a group of people from an outsiderôs perspective.  

The data that I was interested in was the different recipes that Contrisciani presented to 

readers and what those recipes featured as main ingredients. The first code was Animal Product. 

If the recipe was centered around meat, rendered fat, dairy or eggs, it fell into this classification. 

The second code was Vegetables, the third was Dessert (cakes, cookies, chocolates, etc.), the 

fourth was Carbs (pasta, nonsweet breads, rice, etc.) and the fifth was Cannot Identify. Cannot 

Identify exists for recipes that are unable to be identified because the fold of the newspaper kept 

them out of sight. The final code was that of Dressings/Sauces/Spices. Ranch dressing and a 

Garam Masala recipe could fall into the same code because they do not exist on their own. The 

argument can be made that ranch dressing would better fall into the Animal Products code, but 

the ranch dressing's existence as a food eaten only with another food places it in this secondary 

position and makes its existence as a dressing more valuable in this coding situation. These were 

then placed into Google Sheets and analyzed into a pie chart to see the frequency of focuses.  

Limitations of Research Methods 

Research methods are not without their limitations. The different codes created for 

labeling articles were created at the researcher's discretion and based on personal experience. If 
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someone else were to conduct this study, they may have chosen to create more or less codes 

and/or different codes. They may have also elected to place articles identified as one code in a 

different code due to seeing a different central focus. 

The newspapers in their collected format is also limiting. The Perry County District 

Library was the only place that could be identified a complete collection of copies. Many 

newspapersô online databases are wiped after a certain number of months in order to keep 

production costs low. The available copies, only of the physical form, were bound in large 

books. This process can make the middle fold difficult to see. Most often advertisements and 

legal notices fell victim to this and were unable to be properly identified.  

This thesis study did not include interviews. Interviews with former staff as well as 

column writer Alfonso Contrisciani may have been able to help gain insight. The conclusions 

drawn in this thesis were made without consulting those involved in the Tribuneôs publication at 

the time. 

The quality of the camera used to take the photos of the physical copies to create 

workable PDFs was also limiting. The highest quality camera available was that of a 5th 

generation iPad Air, which is equipped with the ability to take photos that are 4000 by 3000 

megapixels. This resulted in photos that were very easy to work with, but there was the 

occasional blur or pixelated text that took time to decipher. It's completely possible that because 

of the aforementioned drawbacks, articles were unable to be coded and therefore excluded from 

the data.  

Conclusion 

This methodology is focused on the process of rhetorical coding, which allows for the 

creation of quantifiable data that can be easily visualized to show trends. The usage of the 
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Google Sheets and MyMaps is free, and Goodnotes 6 costs $30 for lifetime use. Using Google 

MyMaps allows for easy visualization of the origin points of the advertisements being shown to 

readers and the ability to create layers makes it easy to see changes in the advertisement trends 

before and after the ownership change.  

The mindset behind the methodology for this case study was to create a study that could 

be easily replicated and has results that are easy to visualize and understand for readers of 

multiple levels of experience with academic study. This study should be accessible and easy to 

understand for those who are versed in rhetorical study and who regularly read the Perry County 

Tribune. Newspapers are designed to be accessible to people of multiple reading levels, and this 

study is designed to be accessible to that same audience. People who rely on newspapers to give 

them their local information should be able to understand what changes happen to the 

information they are given where business changes are made behind the scenes. The 

methodology of this experiment is focused on making this a reality.  

 

 

 

 

 

Findings 

Article Frequency Pre-acquisition 

Between the period of March 6, 2013 and February 26, 2014, there were trends in the different 

article types as well as frequency (Table 1).  
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Code Average Number of Articles Per Issue 

Local Politics 6.88 

State Politics 1.96 

National Politics 1.37 

Local Law 29 

State Law 0.25 

Education 9.04 

Sports 12.47 

Religion 4.22 

Opinion 0.84 

Entertainment/Information 6.37 

Organization 8.47 

Life Milestones 3.94 

Business 3.55 

Advertisements 129.63 

Second Source 5.1 
Table 1 

The most common code was Advertisement. An argument can be made that these do not 

count as articles since an advertisement is made in a completely different style than standard 

article. It is often also enclosed in a box and set apart. Based off that argument, the most 

common code is Local Law with 29, it triumphs over its second (or third, depending on your 

point of view) place finisher, Sports, with a 12.47 average. The codes rank as follows: 

Advertisements, Local Law, Sports. Education, Organization, Local Politics, 

Entertainment/Information, Second Source, Religion, Life Milestones, Business, State Politics, 

National Politics, Opinion and State Law.  

Many of these codes experienced spikes at one time or another. Local Politics spiked in 

October and Early November of 2013, which was election season (Figure 4).  
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Figure 4 

Local Law reached its peak of publication in the July 3, 2013 publication with 41, the two 

following publications also remained high with 40 each (Figure 5).  

Figure 5 

This may be attributed to poor decision making surrounding the celebrations of the Fourth of 

July. The Education code regularly spiked during graduation season in May and June of 2013 

(Figure 6).  
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Figure 6 

It also remained as a consistent part of the published issues in the summer months when school 

was not in session. One of the causes of this was the publication of Dean's Lists from colleges 

across the state. These lists take universities a considerable amount of time to put together, and 

so they do not come out until the later summer months and are published then. Sports saw spikes 

on April 10, 2013 with 21 articles, August 28, 2013 with 33 articles, December 4, 2013 with 19 

articles, and January 15 through February 26, 2014, where articles ranged from 17 to 24 per issue 

(Graph 7). In the cases of April 10, August 28, and December 4, these can be explained as 

previews for the upcoming sports seasons. January 15 through February 26, can be explained 

through a collection of tournaments and championships at the end of the winter sports season. 

Religion spiked right before Easter of 2013 but remained relatively consistent with the rest of the 

year during the Christmas season (Figure 7).  
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Figure 7 

Opinion saw a major spike on May 15, 2013 with a publication of a special "Life and Legacy" 

issue (Figure 8).  

Figure 8 

Many of the articles in this section argued readers to do donate money to specific causes and 

invest in certain things. Other, much smaller spikes came before the 2013 election as candidates 

and community members made cases for voting a certain way. The Business code experienced a 

spike on April 24, 2013 (Figure 9).  
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Figure 9 

This came as a result of a focus on the upcoming Garden Show and its vendors. The show was 

sponsored by the Tribune. The Organization code peaked just after Memorial Day 2013 as a 

result of the reporting on what organizations had done to celebrate the holiday and an influx of 

upcoming meetings, events, and services being hosted by organizations (Figure 10).  

Figure 10 

Life Milestones saw a spike in January of 2014 (Figure 11).  
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Figure 11 

An analysis of almost 67 million deaths by the Washington Post found that January is the 

deadliest month (Van Dam). Most of the milestones in that spike were deaths. The Second 

Source was unpredictable, and while it had a spike on May 29, 2013, the same date as the 

Organization code spoke, it's unclear why some issues had one or two second source articles and 

others had 6 or 9 (Figure 12).  

Figure 12 
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Article Frequency Post-Acquisition  

Post Acquisition saw some different article frequency results (Table 2): 

Code Average Number of Articles Per Issue 

Local Politics 6.09 

State Politics 1.36 

National Politics 0.87 

Local Law 24.7 

State Law 0.19 

Education 9.29 

Sports 18.62 

Religion 3.48 

Opinion 1.12 

Entertainment/Informational 9.38 

Organization 7.81 

Life Milestones 3.31 

Business 4.16 

Advertisement 114.17 

Second Source 6.08 
Table 2 

Similarly to pre-acquisition newspapers, there were spikes for the Local Politics code 

during October and November 2014 (Figure 14).  

Figure 14 
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There was also a spike on March 26, 2014. This spike wasn't directly tied to any specific event. 

There was an abundance of articles discussing local programs and efforts made by government 

offices and programs that issue. Similarly to the previous year, the number of Local Law articles 

saw an increase around the Fourth of July, however this increase was not as drastic as the 

previous year, being 28, 28 and 30 (Figure 15).  

Figure 15 

The biggest spike was on October 22 and 29, 2014, with 35 and 46 respectively. Both can be 

attributed to an uptick in Public Notices. The Education code again saw a spike during 

graduation season and on December 31, 2014, which is interesting because schools were on 

winter break at that time (Figure 16).  
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Figure 16 

The Sports code followed a similar trend to the pre-acquisition year with spikes at the time of 

sports season previews (Figure 17).  

Figure 17 

When comparing the pre- and post-acquisition years, differences can be found in the 

frequency of different types of articles. The percentage change is included (Table 3). Below is 

also a bar graph (Figure 18) with blue as pre-acquisition and red as post-acquisition.  
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Code Pre-Acquisition Post-Acquisition Percentage Change 

Local Politics 6.88 6.09 -11.48% 

State Politics 1.96 1.36 -30.61% 

National Politics 1.37 0.87 -36.5% 

Local Law 29 24.7 -14.83% 

State Law 0.25 0.19 -24% 

Education 9.04 9.29 +2.77% 

Sports 12.47 18.62 +49.31% 

Religion 4.22 3.48 -17.54% 

Opinion 0.84 1.12 +33.34% 

Entertainment/Inform
ational 

6.37 9.38 +47.25% 

Organization 8.47 7.81 -7.79% 

Life Milestones 3.94 3.31 -15.99% 

Business 3.55 4.16 +17.18% 

Advertisement 129.63 114.17 -11.92% 

Second Source 5.1 6.08 +19.21% 
Table 3 

Figure 18 

  60% of the article codes experienced a decrease in frequency, the average being 22.74%. 

For the 40% that experienced an increase, the average was a 28.17% increase.    

 

Advertisement Data 
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Before acquisition, the newspaper was recorded as having 227 different advertisers. 11 of 

these advertisers were outside of the state: 1 Alabama, 1 in Arizona, 1 in Florida, 1 in Georgia, 1 

in Kansas, 1 in Kentucky, 1 in Minnesota, 1 in North Carolina, 1 in South Carolina, 1 in Texas 

and 1 in Wisconsin (Figure 19).  

Figure 19 

Within Ohio, advertisements ranged from Canton, Columbus, Cleveland, Cincinnati, Dayton and 

Toledo (Figure 7). 
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Figure 7 

210 of the advertisements came from Central Ohio within 55 miles of the Tribune's offices. The 

advertisementsô point of origin tended to skew North into Muskingum, Licking and Franklin 

counties (Figure 7). Between March 2013 and February 2014, the newspaper has a total of 6,611 

advertisements.  

After acquisition, the newspaper was recorded as having 191 different advertisers. This is 

a 15.86% decrease from pre-acquisition numbers. 12 of the advertisers were out of state, with 

one of them being international: 1 in Arizona, 1 in Arkansas, 1 in California, 2 in Indiana, 1 in 

Massachusetts, 1 in North Carolina, 1 in Ontario, 1 in South Carolina, 1 in Tennessee, 1 in Texas 

and 1 in Wisconsin (Figure 8).  
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Figure 8 

Within Ohio, more advertisements skewed towards Western locations than before including 

Waverly, Piketon, South Vienna and Huntsville (Figure 9).  

Figure 9 
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One of the most interesting cases in this study of advertisements is that of Athens, Ohio. 

Athens is the home of the Athens Messenger and the Athens Post, two fellow American 

Consolidated Media-turned Adams Publishing Group newspaper. The number of advertisers 

increased from 10 to 13 (Figures 10 and 11).  

Figure 10 



  Moore 38 

 

   
 

Figure 11 

While that number may seem small and insignificant, it is a 30% increase in advertisers. 

Zanesville, the Muskingum County seat, had 19 advertisers during the pre-acquisition 

year and 4 advertisers in the post-acquisition year (Figures 12 and 13.  
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Figure 12 

Figure 13 

This is a 79% decrease in advertisers.  

Not all of the changes surrounding advertisers were increases or decreases. The village of 

Crooksville in Perry County has the smaller village of Roseville to the north. The before-and-
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after acquisition number of advertisers stayed consistent between the villages. However, after 

acquisition, the advertisers shifted closer to Roseville (Figures 14 and 15). 

Figure 14 

Figure 15 
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Lancaster, the county seat of Fairfield, Ohio experienced a shift in its advertisers. Pre-

acquisition, there were 11 advertisers and post-acquisition there were 8, a 27.27% decrease. Pre-

acquisition, all of the 11 advertisers were in Lancasterôs urban space. Pos-acquisition, only 6 of 

the 8 advertisers were within the same urban space (Figures 16 and 17).  

Figure 16 
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Figure 17 

The Columbus Metropolitan area only saw an increase of one in advertisers, but the 

advertisers between the years are not consistent (Figures 19 and 20).   

Figure 19 
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Figure 20 

 New Lexington, the Tribune's home base, didn't see much of a change in its number of 

advertisers (Figures 21 and 22).  

Figure 21 
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Figure 22 

The area also maintained several of its consistent advertisers. Many of these consistent 

advertisers included family-owned markets, car repair shops and insurance agencies and real 

estate offices.  Between March 2014 and February 2015, there was a total of 5,937 

advertisements, a 10.2% decrease from the 2013-2014 data.  

Chef Columns 

Unlike the advertisement data and the article frequency data, the study of the chef 

columns is more qualitative than quantitative. Contriscianiôs first column was published on April 

16, 2014. He wrote a column every other week, excluding Oct. 29 and Jan. 7, through the end of 

the studied period. In November of 2014, he published columns on November 19 and 26. Given 

the fact that the focus of the column was cooking a turkey and the next day was Thanksgiving, 

the assumption can be made that the break in pattern can be attributed to the holiday. The every-

other week schedule was disrupted in January of 2015. Based on the schedule, Contrisciani 
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should have published an article on January 7, 2015. Instead, he published on January 14. The 

schedule corrected itself on January 21.  

Across the 23 columns, there were 2 that contained no recipes and one with recipes that 

could not be identified due to their position within the fold of the page. The results (Table 4):  

Code Frequency 

Animal Products 27.7% 

Vegetables 36.2% 

Dessert 23.4% 

Dressing/Sauce/Spice 6.4% 

Carb 2.1% 

Cannot Identify 4.3% 
Table 4 

The results are also available as a pie chart (Figure 23): 

 

Figure 23 

The recipes often focused on in-season vegetables. Contrisciani's first column focuses on 

ramps, a perennial flowering plant similar to wild onion or garlic. The column details how to find 
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them in the wild. The next two columns are similar, focusing on morels, a mushroom that can 

also be foraged in the area. Throughout the summer months, Contrisciani highlights in season 

vegetables including tomatoes, zucchini, corn and eggplant. Into October, this transitions to 

apples and pumpkin.  

In addition to focusing on in-season vegetables, Contrisciani acknowledges the hunting 

season with a December 10, 2014 column on venison. The column details how to break down a 

deer carcass and cook it into a variety of dishes. Hunting is a theme seen throughout the Tribune. 

The sports section commonly includes photos of hunters and celebrates children killing their first 

buck. Contrisciani also emphasizes other holidays in addition to Thanksgiving. In his December 

24, 2014 column, he shares Christmas cookie recipes and chocolate truffle recipes in his 

February 4, 2015 column for Valentine's Day.  

There is also an emphasis on getting people to try new things. In his January 21, 2015 

column, Contrisciani writes about curry dishes and Indian cuisine. He includes recipes for 

different curry powders, a seafood curry, and toasted basmati rice. Despite including the recipes 

for curry powders, Contrisciani suggests that readers purchase theirs. He writes, "I simplified my 

recipes to ensure your success in the kitchen" (Figure 24).  
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Figure 24 

This is a statement that Contrisciani does not regularly put in front of his recipes. Contrisciani 

does not anticipate that his readers are familiar with curry flavors and spends time explaining the 

health benefits and history of the dishes. He also writes that these dishes will "dazzle" any 

houseguests. These words also act as reassurance to his audience. Again, he is not anticipating 

their familiarity with these flavors, which gives us information about what we can expect a 

community will know.   

Curry isn't the only thing he emphasizes trying. Contrisciani frequently writes about meat 

production in Ohio. His November 19, 2014 column is titled "Meat industry's addiction to 

drugs." In that column, he urges readers to buy from local producers that use less chemicals. He 

also routinely writes about the farms where he purchases chicken and pork. His articles on fresh 

vegetables urge people to try new ways of eating in-season vegetables. The July 23, 2014 issue 
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of the Tribune includes an article on a cooking demonstration that Contrisciani did at the Perry 

County Fair. These cooking demonstrations were heavily focused on creative ways to eat in-

season vegetables including fennel and arugula, which are not a regular part of many peoplesô 

diets.   

His February 4, 2015 column is focused on Valentine's Day and encourages readers to try 

their hand at making chocolate truffles, something he knows isn't a standard day-to-day cooking 

experience of his readers. This continues his pattern of emphasizing being adventurous with 

food, even in the wheelhouse of something that he knows his readers are probably familiar with 

(chocolate).  

Contrisciani's columns contain more than select recipes. He writes about the Somerset 

Farmer's Market on May 14, 2014, the Midwest Heritage Pork Symposium on June 11, 2014, the 

Mid-Ohio Regional Planning Commission and rural food systems on October 15, 2014 and 

upcoming Mardi Gras celebration in his February 18, 2015 column.  
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Discussion 

Interpretation of Article Coding and Frequency 

The comparisons of article frequency before and after acquisition bring up many 

discussion points regarding what is being delivered to the community. One of the biggest 

increases in frequency were sports articles. A high frequency of sports articles isn't uncommon in 

small town newspapers. Before and after acquisition, there was someone on staff whose 

responsibility was sports as previously discussed. The only topic that has someone strictly 

dedicated to it is sports. This follows trend with other local papers, the Zanesville Times 

Recorder has four staff members listed on its website, zanesvilletimesrecorder.com, two of 

which are sports reporters. The Athens Messenger, only has two staff members listed online: a 

sports editor and a photo editor. One of the ways that newspapers work to ensure copies are sold 

is include pictures of people. Many newspapers have the practice of taking photos of people 

watching parades in order to sell copies to those people upon publication. For example, the 

Athens News took a photo of a young girl watching a parade and has used it to advertise the 

coming Memorial Day schedule (Lynch). I experienced this myself as a reporting intern. When I 

first went to a parade to take photos, our lead reporter told me to take photos of people watching 
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the parade and to make sure that they knew that they were going to be in the newspaper. When I 

asked why I was supposed to take photos of people watching instead of those participating, he 

told me it was because it sells papers to people who donôt buy them on a regular basis. This can 

be seen in the Perry County Tribune publishing fall sports previews and selling advertisement 

space for family members to place photos of new graduates. When people appear in newspapers, 

they have an incentive to purchase the paper, this being especially valuable for newspapers to 

produce profit from an audience they usually don't see. The family of the aforementioned young 

girl may not regularly purchase copies of the Athens News, but given her appearance in it, they 

have a reason to. The publishing of photos of high school sports follows this school of thought. 

A high school track runner being in a newspaper opens up the purchasing audience to parents, 

grandparents, aunts and uncles. It is unknown, but possible that in increase of sports articles may 

have been an attempt to protect the newspaper from financial troubles where major business 

changes were taking place.  

Another large increase was for the Entertainment/Informational articles. This may also 

fall under that same logic. By increasing coverage of events like the county fair, there are more 

photos of the average person that opens up the newspaper to more possible customers. Many of 

the informational articles in the newspaper were focused on themed weeks and/or months. For 

example, the October 29, 2014 edition of the Tribune includes a two-page spread on National 

Breast Cancer Awareness Month. It includes a header and an educational blurb in the middle. 

The rest of the space is taken up by ads, many of which are themed to breast cancer awareness 

(Figure 25).  
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Figure 25 

Similar pieces were published in each edition that month. Weeks such as Nurse Appreciation 

Week also experienced this. These informational articles become a tool for advertisement sales, 

which also act against financial trouble.  

There are some codes that had large changes in frequency that may not be the fault of the 

Tribune. The Life Milestones code experienced a 15.99% decrease in frequency. This is mostly 

likely due to factors in the community, not that the Tribune decided to actively publish less 

obituaries and birth notices. Another code that experienced a sharp change was the State Politics 

code, which saw a 30.61% decrease, going from an average of 1.96 to 1.36 per issue. This is a 

sharp percentage change, but there were not many State Politics codes to begin with, so it should 

be discussed/interpreted within the context of very few articles. National Politics and State Law 

should also be understood in this context.  
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The Religion code saw a decrease of 17.54%. This code change was accompanied by 

another change that cannot be displayed in the analytical coding system. Each issue includes a 

church directory. The directory includes a list of local churches and worship times. Pre-

acquisition, these directory postings also include an inspirational quote alluding to Christianity at 

the bottom. On October 9, 2013, the quote said "Stop searching, Drop all doubt & Roll with the 

Lord" (Figure 26).  

 

Figure 26 

On January 15, 2014, it said "If the devil is knocking at your door, let Jesus answer it" 

(Figure 27). 



  Moore 53 

 

   
 

 

Figure 27 

The March 12, 2014 publication was the first issue without the quotes, no following issue 

included it. Given that the acquisition of American Consolidated Media by Adams Publishing 

Group was announced on March 17, and the Tribune formally published that its ownership had 

changed on March 19, its possible that this was an early change made by Adams Publishing 

Group. The decrease of reporting on religious events over the source of the next year may also be 

the result of acquisition. This existence of a church directory reflects the culture of the county. 

Within the research conducted for this study, there was no evidence for the existence of any non-

Christian religious places of worship. Rather than a religious directory or a worship directory, it 

is a church directory, exemplifying the homogeneity of Perry County's religious culture. This 

homogeneity makes the dropping of the religious quotes interesting. In a community that is 

outwardly Christian, the choice to eliminate this practice is one that warrants further research.  
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The Second Source code saw a 19.21% increase in frequency. This increase also came 

with several authors with unidentified credentials. The Tribune took on an intern reporter, Scott 

Macdonald, who was credited as the "sports intern for the Perry County Tribune" in the January 

21, 2015 issue (Visual Aid 8). In the November 12, 2014 issue, there were 12 second source 

articles identified. This included articles by pastors, regular columnists and correspondents. One 

article was written by Doug Sheppard and Kelly Green. The writers are not identified as working 

for the Tribune or having any connection to any publication (Figure 28).  

 

Figure 28 

Essentially, they lack any credentials of any kind. The lack of credentials could be attributed to a 

lack of line space, however, the next week, Sheppard is published without Green, and again with 

no credentials. The following week, November 26, 2014, includes a sports article by Jonathan 

Medaugh, another author published with no credentials and/or explicit connection to the Tribune. 
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This did not happen in the previous November. The Tribune has posted articles from people who 

are not connected to the Tribune before through the "Letters to the Editor" article. However, 

"Letters to the Editor" are known to be opinion-based publications often put in the page titled 

"Opinion." These are submitted by people who are unaffiliated with the Tribune, and readers 

know this. "Letters to the Editor" and other columns are not an endorsement of the Tribune's 

opinions or truth. The standard article, however, is, and publishing an article without noting how 

its author is connected to its publication risks its credibility. The Tribune frequently employs 

correspondents. By listing that the author of an article is someone that the newspaper is 

(assumingly) paying for their service, therefore trusting them. The trust that a reader has in the 

publication is then extended to the correspondent. However, when an author is listed without 

their connection to the Tribune, that connection may be lost.  

Advertisement Coding Interpretation 

The interpretation of the advertisement coding is more difficult than the article type coding. 

There was a negative shift of both advertisers and advertisements after the acquisition. On July 9, 

2014, the Tribune added a new employee to its informational box located on page A7 (Figure 

29). 



  Moore 56 

 

   
 

 

Figure 29 

Holly Randolph had been hired as the business office clerk. Two weeks later on July 23, 2014, 

the Marketplace section looked different than its previous publications (Figure 30).  

 



  Moore 57 

 

   
 

Figure 30 

It includes a phone number that it advises perspective advertisers to call. This phone number no 

longer connects to advertisements for the tribune, but the interest is in the phone number having 

an 888 area code. The 888 area code is a toll-free number. Callers in North America can reach 

this number without having to pay a fee, it also included an option to call directly to the office 

with a local number. In this publication, it also included the logos of the other Ohio newspapers 

owned by APG. Before acquisition, there was no phone number published in the paper 

advertised as where you should call to place advertisements. Instead, the number to subscribe 

was frequently published. That number was a local 740 area code number that would take you 

directly to their office. This number is different that the local number published on July 23, 2014 

for placing advertisements.   

July 23, 2014 was also the first day that the Tribune published a photo of a man named 

Nate Simons with a phone number. This was placed in the Marketplace section and told those 

interested in placing an advertisement to call Simons (Figure 31).  
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Figure 31 

In these photos, the Marketplace was advertised as the "APG Marketplace," not the "Perry 

County Tribune Marketplace." This was then regularly included in the paper. It can be inferred 

from that, the toll-free phone number, and the incorporation of the logos of other APG 

newspapers that the advertisements were to be placed in multiple papers at once. This may be 

responsible for the post-acquisition advertisers coming from a larger vicinity than the pre-

acquisition advertisers.  

This also signals a new approach in advertising, one that is more explicit. The pre-

acquisition approach was very localized, and wasn't seeking out advertisers so directly, while the 

post-acquisition approach was. This may be responsible for the Tribune publishing 

advertisements from as far away as Canada. The farthest advertisement pre-acquisition was 

roughly 1,900 miles away, while the farthest post-acquisition advertisement was roughly 2,300 

miles away, a 400-mile difference.  


