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This summer I spent 2 months interning in Madrid, Spain for 

my STEP project. I worked 9-6pm during the weekdays (8-3 on 

Fridays) and had the opportunity to travel on the weekends. I 

was fortunate enough to be able to visit Toledo, El Escorial, 

Segovia, Granada, Barcelona, Valencia, and even Copenhagen in 

Denmark! While in Spain I lived in an apartment with other 

students in my program from Fisher. I used the metro to 

commute to work everyday. I worked in the marketing 

department as a digital marketing intern for the world’s largest 

commercial real estate company, CBRE. I spent a majority of my 

time helping develop the company’s new website (the first in 

Spain to let you book an apartment online). I also conducted 

market/internal company research and analysis as well. 

Ultimately, I was able to cultivate my Spanish abilities in the 

workplace and my daily life.

Since I first started looking at The Ohio State University in high 

school, and learned that there was the opportunity for students 

to have an internship abroad, I knew I would someday do this 

program. I love to travel and experience other cultures. This 

stems from my family’s cultural background which is what 

inspired my career interests of international Business and a minor 

in Spanish for business. These interests are what motivated my 

project. I chose Spain because it was one of the best options for 

me to pursue my language skills in multiple settings. I also 

wanted to be able to get real world experience working in 

another country and learn more about the different business 

customs and culture of Spain. I chose this program rather in 

particular as opposed to studying abroad because I wanted to 

develop my resume by gaining this valuable work experience in 

another country for a world-class profitable business. 

From my entire time abroad, improving my understanding of 

business by interning at CBRE has been the aspect that has 

transformed me the most. This is because I got a better grasp of 

the different areas within my field of marketing, working on a 

team, and utilizing and improving my Spanish skills. I was also 

fortunate enough to see how Spanish culture impacts a 

company’s culture. For example, many companies in Spain had 

shorter work days on Friday so instead of 9-6 we worked until 

3pm. I also learned how important relationship building is in 

Spanish business. Over the course of my internship I attended 

several CBRE hosted social events and  I went to get coffee with 

my coworkers many times. This is something that I really 

enjoyed about Spanish business culture because I felt knowing 

the people I worked with better outside of the workplace helped 

to impact the progress we made as a marketing team. 

Prior to my internship I was not aware of all the different 

areas within marketing and how they complement each other. 

At the end of the week there were always team meetings and 

these separate areas all became one. A lot of my projects 

required that I worked with other areas of the marketing team 

to get the appropriate information for the task. This really 

showed me what it means to collaborate.

This internship had a positive effect on my Spanish skills too. 

Although many people could speak English, it was easier for 

them to communicate in Spanish, so I pushed myself to do the 

same. Many of my tasks included sitting in on meetings and 

translating projects and advertisements. Doing this has helped 

me to refine my listening skills as well as my speaking abilities. I 

have also broadened my vocabulary with business terminology 

and idioms I would not otherwise know. 

This project was transformative in the sense that it was a 

humbling experience. It helped me to realize just how big the 

world is. Being an American, I have been conditioned to believe 

that we are the center of everything. Seeing other cultures, 

food, ways of doing business, and languages have helped me to 

realize the important roles other countries play in the world too 

and that everything is not solely about the US. As an aspiring 

international businesswoman, this is important to consider in 

order to have a better understanding of how people of other 

cultures think. Being humble and mindful will truly be beneficial 

for my business practices and the future of my career. 


