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AN ANALYSIS OF THE MARKET NEWS 
SERVICE FOR LIVESTOCK AND GRAIN 

IN OHIO WITH SPECIAL REFERENCE 
TO RADIO AND DAILY NEWS

PAPER REPORTS 

FRANCIS B. McCORMICK 

CONCLUSIONS AND SUGGESTIONS FOR IMPROVED LIVESTOCK 
AND GRAIN MARKET REPORTS IN OHIO 

A farmer survey definitely indicated that farmers listen to and 
read farm market reports, and are interested in farm market informa
tion. It would appear that one method an aggressive radio or television 
station manager might use to acquire larger farm audiences would be 
to schedule regular market reports of the type farmers desire. Such 
reports should serve as an asset rather than liability to any station with 
a sizable farm audience. The same type of reports should also be an 
asset to some daily newspapers. 

It is generally recognized that market reports, to be of maximum 
value, must be timely, accurate, and complete. Market information 
available through radio was timely as to the day of broadcast, but not 
always timely relative to specific periods during any particular day. 
Most newspaper reports were as timely as was possible for them to be. 
A substantial majority of farm operators believed radio and newspaper 
information was relatively accurate; however, some were of the opinion 
improvement could be made in this respect. Further study concerning 
the accuracy of market reports is needed but improvement along this 
line could be a goal of all radio stations and daily newspapers. It wal'i 
the criterion of completeness which was given major consideration in 
this study and it is in this area that major recommendations may be 
made. 
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Recommendations for improving livestock and gram market 
reports include the following points of concern to radio stations, daily 
newspapers, and other workers in the field. 

1. Some radio stations could allocate more time, and some 
newspapers more space, for market reports. 

Another 15 to 30 minutes needed. 
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2. Include information from more markets in both radio and 
newspaper reports. About one-half of the reports from 
each medium referred only to one market. Data from 
the survey indicated that a minimum of three livestock 
and two grain market~ should be reported. It would 
appear the number could vary with individual situations. 
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Readers would like information from more than one market in both 
their newspaper and radio reports. 
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3. Include information from local livestock and grain 
markets in both radio and newspaper reports. In most 
areas there are alternative markets and m many cases a 
farmer may be in a position to choose among two or three 
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Farmers would like reports from several markets so that they can 
make a choice if possible. 
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local markets and one or more terminal markets. A 
complete report should include information from each of 
these markets plus information from one or more other 
mid-west terminals. More livestock is marketed through 
local outlets than was formerly true. 

4. Make data for all species of livestock and all grains traded 
at a specific market a part of the report for that particular 
market. Information for each species and each grain has 
not always been given in previous reports. 

5. Include a summary statement reviewing couditions on the 
large terminal markets ill the midwest as part of any 
livestock or grain market report. Such a statement 
would include the items of main interest related to the 
current day's market and would usually be stated in such 
form that names of particular markets would not be 
mentioned. 

What's the overall answer? 
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6. A minimum of three daily livestock market news broad
casts are needed from any radio station whose goal is 
complete and timely livestock market coverage for its 
listeners. One program could be scheduled at noon and 
the other two could be chosen from the early morning, 
mid-morning, or evening periods, the exact times to 
depend on the locality of the station. Daily newspapers 
can maintain timely reports by publishing only the most 
current information. 
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Three market reports daily are needed to provide complete and 
timely service. 
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7. Give a range of prices for each grade of livestock and a 
price for which most of the grade is selling, when quoting 
prices. In the past price quotations have been in many 
forms. Some have quoted only the top price by species, 
while otliers have quoted a top price by grade. Such 
quotations may be of more harm than benefit to those 
interested in marketing livestock. Farmers are interested 
in quotations for the specific grades they are preparing for 
sale; few possess the top grade. 
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Listeners like to hear a complete range of prices instead of just the 
top figure for the day. 
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8. Quote receipts for all markets for which price data are 
given. More than three-fourths of the farmers questioned 
believed this item should be made a part of live<;tock 
market reports. 

9. Consider the possibility of reporting receipts for each 
grade of the various species of livestock at each market. 
Generally, this has not been done in the past and if put 
into practice would represent somewhat of an innovation. 
A majority of farmers suggested the idea be given a trial. 
This problem would be the responsibility of market 
reporters. They would make the information available 
for distribution through regular channels. 
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Farmers like receipts from the market from which they get price data. 
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10. Make both price trends and receipt trends a part of live
stock market reports. Both were requested by more than 
80 percent of those farmers asked for an opinion; some 
consider trends more important than the actual quota
tions. 

11. Two daily broadcasts are a minimum number for any 
radio station whose goal is complete and timely grain 
market coverage for its listeners. One broadcast could 
he scheduled during the noon period and the other might 
be put on the air immediately after the futures market 
closes. Another possibility would be the mid-morning 
period soon after the futures market opens. 

Farmers want trends compared. 
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12. Give special consideration to the mid-morning period as a 
possible choice of time for a radio broadcast of livestock 
market news by some radio stations. Twenty-four per
cent of the farmers who asked for a radio report said they 
would listen during this period. 

~ 
3 

Ship today or wait? A market report now helps the farmer decide. 

12 



13. Include cash prices from a large grain terminal in any 
grain report. A majority of farmers suggested that 
Chicago quotations be given. Toledo quotations were 
requested by the .. econd highest number of farmers. 

14. Specify grades of grain when grain prices are quoted. 
This has not always been done in the past. 

15. Explain discounts and premiums from quoted grain prices 
because of other than standard moisture or foreign 
material in radio and newspaper reports. Such an 
t>xplanation usually ha~ not been available in the pa~t. 
Farmer~ are interested in quotations for the grain they 
ha-ve to ~ell and to the extent this grain does not meet 
quoted grade standards, discounts and premiurm are 
important. 

WHAT 
ABOUT 

D\SCOONTS? 

Tell 'em the whole story. 

13 



16. Include futures price quotations in grain market reports. 
This recommendation is made despite the fact that 
slightly less than one-half the farmers who were asked for 
an opinion suggested their inclusion. There is a relation
ship between these quotations and most cash prices and 
they are followed closely by some farmers, e~pecially those 
who sell large amounts of grain. They are also followed 
closely by grain dealers and other members of the trade. 

Farmers like to follow future prices and these should be included in 
grain market reports. 
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Some farmers are interested in other than immediate short run 
aspects of any market situation. These other interests include outlook 
information, an explanation of the various grades of livestock, and an 
explanation of futures price quotations. It would appear that educa
tional institutions might give consideration to further work concerned 
with these interests. Farm papers and miscellaneous business service 
reports can continue to serve a very useful purpose by further publiciz
ing this type of information. 

How may some of the preceding suggestions and recommendations 
be placed in actual operation? What steps should be taken by various 
individuals or organizations to bring about their adoption? There are 
probably several methods of approach worthy of consideration. 

One approach involves the publication and distribution of thi::: 
bulletin. Information contained herein appears to be of special value 
to radio, television, and newspaper personnel who are interested in 
reporting livestock and grain market news. 

Another approach would involve assigning the responsibility for 
reporting livestock and grain market news to some existing agricultural 
agency not engaged in such activity. This responsibility could be 
assigned at the state level with the details to be handled by respective 
agency personnel in the various counties. Detailed work might involve 
some actual market reporting or it might take the form of serving only 
in an advisory capacity to both the marketing agencies and the media 
of dissemination. 

Another possible method of attacking the problem and perhaps the 
best, would be for the Ohio Department of Agriculture, or the United 
States Department of Agriculture, or both agencies on a cooperative 
basis, to employ a number of market reporters. These reporters would 
work with the marketing agencies and the various media of market 
news dissemination. They would assemble information from various 
markets and make it available for use by radio or television stations, 
daily newspapers, and other disseminators of market news. 

Since many farmers wanted reports from their respective local 
markets it is suggested that consideration be given to the idea of having 
market reporters work in specific geographic areas rather than having 
them work in only one market. Such an arrangement would make it 
possible to report official information from more than one market in a 
geographical area. A system of reporting livestock and grain market 
information in this manner could be put into operation one area at a 

15 



time. The fir!>t could serve as a pilot or demonstration area. The 
order of inaugurating the system in various areas could be determined 
after a conference of interested agricultural leaders in the state. 

INTRODUCTION 

Farm market news is reported more extensively today than it has 
been in the past. This is partly the result of radio and television, as 
well as to the federal government's stationing of official market reporters 
in various commodity markets throughout the United States. Official 
reporters report market conditions for the specified markets in which 
they are located. This information is disseminated in the immediate 
market area as well as on a nation-wide basis. In the past, these 
reporters usually have worked only at terminal markets. 

There is one official livestock reporter stationed in Ohio. He is 
located in the Exchange Building at the Union Stock Yards Company 
in Cincinnati. There is no official grain market reporter in the state. 

Most farmers have a choice of alternative markets from which to 
choose when marketing livestock or grain. In some areas it is possible 
to make a choice among two or three local markets and one or more 
terminal markets. Farmer~ are interested in selling their products at 
the market which will bring them maximum returns. Complete, 
timely, and accurate market reports aid them in selecting markets. 

The terminal live~tock markets in Ohio have been faced with 
declining total receipts in recent years. The number of livestock 
marketed through other outlets has increased during the same period. 
Receipts of both hogs and cattle were less in 1949 than in 1919 at 
Cleveland and Cincinnati, the two largest livestock terminals in Ohio. 
Only 35 percent as many hogs and 87 percent as many cattle and calves 
passed through the Cleveland market in 1949 as in 1919. Comparable 
figures were in evidence for the Cincinnati market. These figures 
become more significant because many more hogs and cattle were 
marketed in the United States in 1949 than in 1919. 

OBJECTIVES OF STUDY 

The objectives of this study were as follows: ( 1) to inventory the 
sources of livestock and grain market information available to Ohio 
farmers, ( 2) to determine the extent to which available sources of live
stock and grain market information are being used by Ohio farmers, 
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( 3) to obtain from producers suggestions as to how the market news 
service for livestock and grain may be expanded and improved, and ( 4) 
to make recommendations as to possible ways of improving the market 
reporting service for these two products. 

METHOD OF STUDY AND SOURCE OF DATA 

Information in this study was obtained from three different 
sources. One source wa~ concerned with market information available 
to Ohio farmers through radio; another source was concerned with the 
information available through daily newspapers; the third and main 
source involved a farmer survey which was made in 1950. 

An idea of the type and context of market information available 
through radio stations was obtained through personal interviews at 67 
Ohio stations. This was done in 1950. The farm program director or 
the program director at each station was usually interviewed. When 
it was impossible to see such personnel, a radio was tuned to the respec
tive stations to obtain the type of market information available. In 
most cases a perwnal contact was made and a radio was also tuned to 
the station under consideration. The stations from which information 
was obtained represented the total number in Ohio as listed in the 1948 
radio yearbook. 

A total of 76 daily new~papers published in Ohio were examined to 
obtain the same type of information. These papers were on file in the 
Ohio Archeological Museum on the campus at Ohio State University. 
A total of approximately 100 daily newspapers are published in the 
state and the number examined represented only those available in the 
museum. 

The farmer survey involved obtaining information from 656 
farmers in 85 of the 88 counties in Ohio by personal interview. Farms 
were selected at random in such a manner that each farmer in the state 
had an equal chance of being selected for an interview. This method 
of selection resulted in obtaining information from an average cross 
section of Ohio farmers. Percentagewise, answers received were about 
the same as if all farmers in the state had been interviewed. The 
interviewer neither knew the name of the farmer he was to visit nor the 
type of farming in which the operator would be engaged. Some people 
were contacted who did not consider themselves farmers. Actually, 
these people were working in industry and living on farms. About 
one-fifth of the total number visited fell in this category. 
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Information concerning specific commodities was obtained from 
farmers who sold each of these commodities during the previous year: 
i.e., those farmers who sold hogs were asked from what source they 
obtained market news before they decided to sell. The same statement 
is true for those who sold cattle, calves, sheep, wheat, corn, and soy
beans. Of the 656 farmers interviewed, a total of 449 sold livestock 
during the year, of whom 317 sold hogs, 252 sold cattle, 251 Rold calves, 
and 74 sold sheep. A total of 350 farmers sold grain of whom 325 
marketed wheat, 135 sold corn, and 116 sold soybeans during the same 
period. 

Information on the type and kind of market news desired from 
radio was obtained from all farmers who indicated they would like one 
or more daily market news broadcasts. A total of 41 7 farmers wanted 
one or more daily live<;tock market news broadcast~ and 302 farmer::, 
asked for grain market news reports from radio. Similar procedure 
was used for the type and kind of information desired from daily newt'>
papers. The number of farmers who asked that daily papers carry 
livestock market reports was 359. The number who suggested that 
grain market information be carried was 285. 

The remainder of this bulletin is divided into two sections: One 
concerned with livestock market news and the other with grain market 
information. 

LIVESTOCK 

MARKET INFORMATION AVAILABLE THROUGH 

RADIO BROADCASTS 

A total of 44 statiom., or 66 percent of those interviewed, reported 
some type of livestock market news on a daily basis. Every geographi
cal area in Ohio was within listening radius of one or more such sta
tions. The average number of broadcasts per station was 1.5 with 
some stations reporting only once and one station broadcasting six 
times per day. Thirteen stations were on the air with livestock news 
twice each day while 3 stations had 3 or more daily reports. The 
average amount of time devoted to livestock market news was approxi
mately four minutes per day. The average amount of time devoted to 
each broadcast amounted to 2.7 minutes. About one-third of the sta
tions used less than 2.5 minutes per day and almost two-thirds devoted 
less than 5 minutes per day to this purpose. Five percent of the sta
tions devoted more than 10 minutes per day to livestock market reports. 
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The noon period, between 11 a.m. and 1 p.m., was the time of 
day when most stations scheduled livestock reports. One-half of the 
programs occurred during this two-hour period. The second preferred 
time of day was between 6 and 9 a. m. .About 7 percent of the broad
casts occurred during the mid-morning period between 9 and 11 a. m. 
when livestock prices for the day are being determined. 

Approximately one-half of the stations which broadcast livestock 
market news reported one market each day. About one-fourth reported 
two markets. The largest number of markets reported by any station 
was five. Two stations reported this number. 

The livestock market most often reported was Cleveland. Nearly 
one-half of the stations gave a report for this market. It was followed 
by Chicago, Cincinnati, Columbus and Indianapolis in that order. 
Chicago was reported by almost one-third and Cincinnati by almost 
one-fourth of the stations. About one-third of the stations reported a 
market in the same county as the respective individual stations. Such 
information is called a local market report. (Cleveland and Cincinnati 
were not counted as local markets when reported by stations in Cuya
hoga and Hamilton counties.) 

In addition to there having been a difference in the markets for 
which radio reports were available, there was also a significant differ
ence in the completeness of the reports for the various markets. Some 
items in the reports for which comparisons among reports could be 
made were prices and receipts for the various species of livestock, price 
and receipt trends, and whether a top or range of prices was quoted. 

Local prices were reported on many more programs than were 
local receipts. Also, local price trends were reported more ;Qften than 
local receipt trends. More receipt quotations than price quotations 
were given for the Chicago market. Reports for the Cleveland and 
Cincinnati markets included about the same number of receipt quota
tions as price quotations. Many more programs included a statement 
concerned with price trends than was true for receipt trends. A range 
of prices was given more often for some markets than for others. 
Included in this category were Cleveland and the local markets. More 
of the reports for both Chicago and Cincinnati included a top price 
than quoted a range of prices. 

It must be recognized that all species of livestock are not traded at 
all local markets. Consequently, it is not expected that the percent of 
programs which reported the various species of livestock would have 
been as high for some local markets as would be expected at a terminal 
market. 
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A summary of conditions on major United States livestock markets 
was reported on approximately one-third of the programs. This state
ment was mmally given without mentioning any particular market by 
name. It usually included a summary of prices being paid as well as 
receipts for each species of livestock. Hog prices and receipts were 
made a part of this summary statement more often than were prices and 
receipts for the other species of livestock. 

Approximately 80 percent of the livestock market news broadcasts 
were so arranged as to time of broadcast that they reported market 
conditions for the current day. The remaining 20 percent reported the 
previous day's market. About 93 percent of the reports for the Cin
cinnati market were for the current day. Other current figures were 
86 percent for local market reports, 78 percent for Cleveland and 68 
percent for Chicago. Reports which were broadcast during the early 
morning period were usually those concerned with market conditions 
for the previous day. 

Radio livestock market reports were considered relatively accurat<' 
by approximately 80 percent of the farmers who requested a radio 
report in the farmer survey. Each farmer was given a choice of answers 
concerning this problem. The choices and respective percentages for 
each choice of answers were as follows: Very accurate, 22 percent; 
fairly accurate, 58 percent; not very accurate, 7 percent; not accurate, 
none; and no opinion, 13 percent. 

MARKET INFORMATION AVAILABLE THROUGH 
DAILY NEWSPAPERS 

Market information available in daily newspaper~ was similar to 
that available through radio. About 80 percent of the papers examined 
carried some type of livestock market news and all geographical areas 
of Ohio were covered by one or more papers. There was considerable 
variation, however, among the various newspapers. 

Almost one-half of the newspapers carried news concerned with 
only one market; one-fifth reported 2 markets and approximately one
fourth of the papers 3 or more markets. A few papers carried informa
tion not specifically related to any particular market. The- Cleveland 
market was again the one most often reported. Forty-nine percent of 
the papers reported information concerned with this market. It was 
followed by Chicago in 34 percent, local in 33 percent, Cincinnati in 20 
percent and Columbus and Pittsburgh each in 12 percent of the papers. 
Eighty percent of the papers which reported local market information 
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gave a report of only one buyer. Sixteen percent carried a report con
cerned with two buyers and one paper reported five buyers at the local 
level. 

Some papers gave a more complete report than others. Price 
information was the item of news most often reported. Most papers in 
quoting prices for major markets did so by using a range of prices as 
contrasted with a single price for each grade. Reports for local markets 
were not always given by the range method. In some cases a single 
price was quoted. Nearly all papers quoted a price trend for the 
major markets, but considerably fewer quoted such a trend for the 
local markets. 

More than 90 percent of the papers quoted receipts for one or 
more terminal markets but less than one-half the papers carried com
parable figures for local markets. Specific numbers were used to quote 
receipts for most of the terminal markets. An adjective was used by a 
majority of paper::-. when cattle and sheep receipts were quoted for local 
markets. Only a small percent of the papers indicated a receipts trend 
for either the terminal or local markets. The number of weight groups 
of hogs ranged between 3 and 9 per newspaper with 5 having been the 
number mo~t often reported for the terminal markets. Comparable 
numbers for local markets ranged between 0 and 14 with very little 
concentration around any particular number of grades or weight 
groups. Similar differences were evident for the other species of live
stock. Generally, local market reports were not as complete as reports 
for terminal markets. 

Timeliness of newspaper reports was about as good as could be 
expected. Six of the papers examined were morning editions and 
reported market conditions for the previous day. Fifty-five papers were 
afternoon editions and presumably would have been in a position to 
report the current day's market. Fifty-one of the papers, representing 
93 percent of the total afternoon editions, were reporting conditions for 
the current day. 

Newspaper price quotations were considered more accurate than 
receipt quotations. Sixty-eight percent of the farmers asked believed 
price quotations were either fairly accurate or very accurate while only 
59 percent were of the opinion that receipt quotations were as accurate. 
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USE MADE OF MARKET INFORMATION BY FARMERS 

Most farmers used 2 or 3 sources of market information before 
making a decision to sell livestock. Seven was the greatest number of 
sources used by any farmer. Almost one-third used four or more 
sources before deciding to sell. Radio, daily newspapers, farm papers, 
and the telephone were the most used sources of information. 

An examination of table 1 indicates that some sources of informa
tion were used more before selling hogs and sheep than was true for 
cattle and calves. A partial explanation is that more farmers sold 
cattle and calves without using market news than was true for hogs and 
sheep. The question might be asked as to why farmers used more 
market information before selling hogs than before selling cattle. One 
possible explanation is that the term cattle as used in this bulletin is all 
inclusive and includes dairy cattle as well as the beef breeds. Many 
farmers apparently market cull dairy cows at a time when their milk 
production is very low without considering market conditions. Also, 
when the percentage of farmers who used the various leading sources of 
information is calculated from a base of those who used some type of 
information, (these who marketed livestock without using market 
information are not counted) there is much more similarity among the 
various species than is indicated in table- 1. 

TABLE 1.-Percentage of Farmers Who Used Various Sources 
of Farm Market Information Before Selling Hogs, Cattle, 

Calves and Sheep, Ohio, 1950 
- -=---===-==-- -=--=---=--:....:: ---=-=---- -------

Source of Information Hogs Cattle Calves Sheep 
-·- -- -- -------
Radio 79 55 50 78 
Daily Newspaper 65 43 4:? 69 
Farm Paper 48 27 18 50 
Phone 26 4 4 22 
Business Service Reports 7 5 2 13 
Educational Sources 6 2 5 

County Agricultural Agent 0 0 0 
Veteran or Vocational Aqnculture Teacher 4 0 4 
College of Agriculture 2 0 

Local Buyer 5 19 6 14 
Attend Livestock Auction Sales 4 7 5 3 
Other Farmer 3 3 2 0 
Other 6 3 2 0 
No Information Used 8 29 34 8 

Total Farmers Selling 317 252 251 74 

~Less than one-half of one percent. 
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Use Made of Radio. Almost 80 percent of the farmers who 
marketed hogs and sheep obtained market information from the radio 
before deciding to sell. The percent of those who used this medium 
was slightly less for tho:-e who sold cattle and calves. It was not, how
ever, any less when only beef cattle were considered and dairy cattle 
were disregarded. The length of the listening period for information 
ranged between one day for some farmers to regular day-to-day listen
ing throughout the year for others. Approximately, two-thirds indi
cated they were regular listeners. A majority of farmers listened to two 
or more radio stations for information. Almost 20 percent indicated 
they listened to three or more stations. The stations to which most 
farmers listened for livestock market information were WL W in Cin
cinnati, WRFD at Worthington, WTAM in Cleveland and WHKC in 
Columbus. WL W had more listeners than any other station. WRFD 
had the second highest number of listeners. WHKC had the third 
highest number of listeners for hog market news and the fourth highest 
number for cattle market information. WTAM had the third highest 
number of listeners for cattle market information and the fourth high
est number for hog market news. A majority of WL W's listeners were 
residents of western Ohio, while a majority of those who listened to 
WTAM were in the eastern area of the state. WRFD had about an 
equal representation of listeners in both eastern and western Ohio. 
Although WHKC is centrally located in the state, more than one-half of 
its listeners resided in eastern Ohio. 

The four previously mentioned stations are among those having the 
most powerful transmitters in the state. As a result, each can transmit 
over a wide geographical area and at the same time provide good 
reception for listeners. Each is located in or near a large city and each 
reported one of the three largest livestock markets in the state. Also, 
each station employed a full-time farm program director. Few other 
Ohio stations have all of these advantages. 

Farmers advanced several reasons why they selected one station in 
preference to another in selecting the one they listened to most for live
stock market information. One reason, and apparently the most 
important, was the quality of the report which was broadcast. This 
accounted for the opinion of between 40 and 45 percent of the farmers. 
Generally, when this reason was given, it indicated that the farmer 
believed the report was the best available; that he was of the opinion 
market prices where he sold were based on the market prices reported 
on the broadcast; that the report quoted information for the market 
where he sold; or that the station gave local quotations. 
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Another set of reasons often given for selecting a particular station 
were of a personal nature. These included such items as the personality 
of the announcer, the radio reception received, and the fact that it was 
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Fig. 1.-Period of time farmers listened to radio and read daily 
newspapers for hog market information before marketing hogs, Ohio, 
1950. Shaded bars represent radio, ruled, newspapers. 
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a custom to tune to the selected station. Reasons of this nature were 
given by approximately 30 percent of the farmers. A third major 
reason listed by approximately 25 percent of the farmers was concerned 
with the time of the broadcasts from respective stations. 

More farmers listened to radio broadcasts of market news during 
the noon period than listened any other time during the day. .\lmost 
two-thirds indicated they listened during this period. About one-fourth 
said they listened during the early morning period. Approximately 10 
percent indicated they listened during the mid-morning and mid
afternoon periods. 

Radio was considered the most important source of livestock 
market information. Each farmer was asked to rank in numerical 
order the respective sources of market information which he had used. 
More than 80 percent of all farmers who used the radio considered it 
their most important medium. Between 15 and 20 percent ranked it 
second. Only a few gave it a rank of third or lower among the sources 
used. 

Use Made of Daily Newspapers. Most information in daily news
papers is not as current as that given in radio reports. It does, how
ever, have certain advantages. One advantage is that the reports can 
be made more inclusive. That is, more information can be included in 
a report because the cost of newspaper and newsprint is usually less 
than time purchased for radio use. It is also possible to study news
paper reports became they can be read and re-read if desired. 

Daily newspapers were the second most used source of livestock 
market information. They were also considered the second most 
important source when ranked with other sources of information. 
Approximately 65 percent of all farmers who sold hogs indicated they 
read a daily paper for market information before making the decision 
to sell. Almost all of them ( 86 percent) indicated they were regular 
day-to-day readers throughout the year. Most of the remainder said 
they had read a paper for a period o.f one or two weeks to obtain market 
information. 

Slightly more than one-half of the farmers who used this medium 
ranked it second among the respective sources used. Approximately 
one-fifth ranked it first. Most of the remainder gave it a rank of third. 

Use Made of Farm Papers. Farm papers are not a source of 
current day-to-day market information. They do, however, usually 
carry two types of information of interest to farmers. One is outlook 
and the other is a summary of present and past market conditions. 
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Farm papers were the third most used source of livestock market 
information. Most farmers who used them gave them a rank of third 
among the various sources used. About one-half of all farmers who 
sold hogs during the year under consideration said they read a farm 
paper for market information before deciding to sell. Approximately 
70 percent of them indicated they were regular readers and usually 
made it a practice to keep up to date on the livestock market situation. 
About 25 percent said they had read a farm paper only during the 
month previous to the time they decided to market hogs. Slightly over 
one-half of those who read a farm paper indicated they had obtained 
information from only one paper. One-third read two papers. The 
Ohio Farmer and the Farm Journal were the two papers most often 
mentioned. About 60 percent said they read the Ohio Farmer and 
approximately 30 percent obtained information from the Farm Journal. 

Generally, farm papers were given a relatively low rank when 
compared with other sources of market information. About one-half 
of all farmers who read them ranked them third and 20 percent ranked 
them second. Few considered farm papers their most important source 
of livestock market information. 

Use Made of Telephone. The telephone was the fourth most used 
source of livestock market information. Market news obtained from 
this source, of necessity, must be current. Except for local information, 
it also is very expensive because of long distance charges. 

Twenty-five percent of the farmers who sold hogs obtained market 
information from the telephone. Usually one call waR made to a pros
pective buyer. Only a few farmers called more than one buyer. The 
rank given the telephone as a source of livestock market information 
was relatively high. About 50 percent of those who used it placed it 
second in importance among the sources used. Fifteen percent ranked 
it first in importance and most of the remainder gave it a rank of third. 

Use Made of Other Sources of Information. In addition to radio, 
daily newspapers, farm papers, and the telephone, there were other 
primary sources of livestock market information used by farmers even 
though they were used to a lesser extent. Included in this group were 
various business service reports, local livestock buyers, other farmers, 
auction sales which farmers attend, the educational sources-including 
county agricultural agents, vocational agriculture teachers, veterans 
teachers in agriculture, and information disseminated by colleges of 
agriculture. 
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The business service reports included such material as letters from 
banks, livestock terminal markets, cooperative associations, and others 
who solicited business from farm people. This was the most used 
source of those listed in the preceding paragraph. 

In some areas in eastern Ohio it was a custom for some farmers to 
regularly attend live!>tock auction sales. Many of these farmers con
sidered this an important ~ource of livestock market information. 

INFORMATION FARMERS WANT IN A LIVESTOCK 

MARKET REPORT 

An attempt was made to obtain from each farmer interviewed the 
type and content of a livestock market report each would desire if in a 
position to make such decisions for radio stations and daily newspapers. 
From the viewpoint of the individual farmer, each type of report would 
be his idea of perfection in livestock market reporb. Each operator 
who considered himself a farmer was asked whether it was his desire 
that his favorite radio station and daily newspaper report livestock 
market information. A total of 527 farm operators were asked these 
questions. Those who answered in the affirmative for each medium 
were then asked additional detailed questions as to the type of informa
tion they wanted made a part of any radio or newspaper report. 

Number of Farmers Who Wanted a Radio Broadcast of Livestock 
Market News. Approximately two-thirds of all people living on farms 
as defined in the 1945 Census of Agriculture, indicated they would like 
their favorite radio station to broadcast livestock market information. 
Included in this total were those who considered themselves rural resi
dents but not farm operators. A total of 80 percent of those who con
sidered themselves farmers indicated a desire for such a broadcast. It 
is of interest to note something of the characteristics of those who did 
not request this type of information. Twenty percent did not consider 
themselves farmers. A few of the remainder did not sell livestock 
during the previous year. Some thought radio quotations were not 
dependable while a few said they "did not like radio''. 

Number of Daily Broadcasts Desired. Most farmers who request
ed this type of information believed one or two daily reports from their 
favorite station would meet their needs. Slightly less than one-half 
asked that their station schedule one daily program. About the same 
number wanted two such programs. Slightly over 1 0 percent indicated 
a desire for at least three daily broadcasts of Iivestoc k information. 
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Time of Day Farmers Want Broadcasts. The time of day a radio 
market report is scheduled is important to both radio stations and 
farmers. It is important to radio stations because they constantly strive 
for a maximum number of listeners. A convenient time helps them 
attain thi~ objective. It is important to farmers becam,e they want such 
programs scheduled at a time when it is both convenient to listen, as 
well as a time when maximum benefits can be obtained. In view of the 
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importance of this problem, more than one approach was used in 
attempting to arrive at the most desirable time periods. The first 
approach involved asking farmers for their first, second, and third 
choices of times during the day when they would like a livestock market 
broadcast. Another approach involved explaining the different aspects 
of market reports which it is possible to include in a report during 
various times of day. A third approach involved asking them when 
they would usually listen to livestock market broadcasts. The noon 
period was the one most often mentioned as the most desirable time of 
day for scheduling these broadcasts. This was true regardless of the 
approach used. The "econd most desirable time of day was from 6 
until 8 a. m. The third most desirable time was the mid-morning 
period between 9 and 11 a. m. Approximately 24 percent said they 
would listen during this period. A few indicated a desire for an even
ing broadcast. 

Markets Farmers Want Reported by Radio Stations. Almost one
third of all farmers who asked for a radio broadcast of livestock market 
news suggested that reports include information from three or more 
markets. About one-third indicated a report from one market would 
meet their needs, and about the same number wanted the report to 
include information from two markets. 

More farmers wanted reports from local markets where livestock 
was likely to be sold than wanted a report from any one terminal 
market. (A local market is defined as being any market considered 
local in nature by the farmer from whom information was being 
obtained). Other markets for which reports were desired included 
Columbus, Cleveland, Cincinnati, and Chicago. About an equal 
number of farmers wanted information from each of these markets 
included in any radio report. Most of the requests for a Cleveland 
report carne from eastern Ohio. Similarly, most of the requests for a 
Cincinnati report carne from western Ohio. Also, slightly more than 
one-half of the requests for a Chicago report carne from western Ohio. 
The number who wanted a Columbus report was about equally divided 
between the two geographical areas of the state. 

Reasons Farmers Wanted Particular Markets Reported. Reasons 
given by farmers for selecting particular markets for which information 
was desired were often associated with something of a local nature. 
More than one-half of all farmers gave as a reason the fact that local 
prices were either quoted or based on another market presently report
ed. A somewhat smaller number indicated they chose a particular 
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market becau~e it was their present li\·estock market. To the extent 
that these farmers sold their livestock at a local market, these reasons 
also represented an interest in local conditiom. 

Method Farmers Wanted Used to Report Various Livestock 
Markets. Each farmer was asked in what manner he would like prices 
and receipts quoted in a radio broadcast of livestock market news. 
Approximately 60 percent requested that actual prices and actual 
receipts for all markets be given. 1\bout 15 percent wanted actual 
figures for some of the markets and trends for others. Ten percent 
suggested that only trends be given for each market. The group which 
requested both trends and actual figures was, for the most part, com
posed of farmers who wanted actual quotations for the markets at 
which they were most likely to sell and trends for the larger and more 
distant markets. 
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Fig. 3.-Livestock markets farmers want reported in a radio broad
cast of livestock market news, Ohio, 1950. 

30 



Method Farmers Want Used to Quote Livestock Prices. Closely 
associated with the method of reporting conditions on the various 
markets is the method of reporting prices on a livestock market news 
broadcast. Each farmer was given a choice of 5 possible answers con
cerning this problem, all of which were used to some extent throughout 
the state. The possible answers and the percentage of farmers request
ing each were as follows: ( 1 ) range of prices by grade and a price for 
which most of the grade is selling, 59 percent; (2) range of prices by 
grade and top price by grade, 18 percent; ( 3 ) range of prices by grade, 
10 percent; (4) top price only, 7 percent; (5) top price by grade, 5 
percent. One percent had no opinion. 

Trends Farmers Want Reported. Price trends and receipt trends 
were two items most farmers wanted included in any livestock market 
report. A price trend indicates whether current prices are above or 
below those for some previous period, such as the preceding day, week, 
or year. Eighty-nine percent asked that price trends be included in 
radio livestock market reports. 
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Receipts refer to numbers of the various species of livestock on a 
market for a given day. Receipt trends indicate whether the number 
of a particular species is above or below the number on the market for 
a preceding day, week or year. Eighty-two percent of all farmers who 
wanted a livestock market news broadcast suggested a receipt::, trend be 
made a part of such reports. 

Farmers Want Actual Receipts Reported. Receipt quotations for 
a. market may be given by one of two methods. One method is to quote 
the actual number on the market. The other method is to refer to a 
particular number by use of an adjective. That is, it may be stated 
that receipts are light, steady, or heavy. Three-fourths of the farmer5 
who wanted radio reports suggested that actual receipts be stated. 

About one-half the farmers suggested that an attempt be made to 
1eport receipts for each grade of each specie~ of livestock. This has 
usually not been done in the past. 

Farmers Want a Summary Statement Reported. .\ :-.ummary 
statement refers to a brief resume of conditions at the major United 
States markets and is usually given without mentioning any particular 
market by name. Sixty percent of the farmers asked that such a state
ment be made a part of all livestock market reports. 

Farmers' Suggestions for Improving Livestock Market Reports. 
Each farmer was asked to make any suggestions or recommendations 
which he believed would result in improved livestock market reports if 
his suggestions were adopted. A total of 18 percent made at least one 
suggestion. Suggestions most often made were as follows: ( 1 ) 38 
percent said the time of radio broadcasts should be changed, ( 2) 23 
percent suggested that a local market be reported, ( 3) 21 percent 
wanted the accuracy of the reports improved, ( 4) 9 percent wanted 
more outlook information, and ( 5) 7 percent wanted an explanation of 
the different grades of livestock. The percentages listed were calculated 
from a base of the number of farmers who made suggestions. 

Farmers Want Newspapers to Carry Livestock Market Reports. 
A total of 55 percent of all those interviewed believed their daily news
paper should carry a livestock market report. This included the group 
who were rural residents, but not farmers, and amounted to 20 percent 
of the total from whom questionnaires were obtained. Five percent of 
the total did not regularly receive a daily newspaper. Sixty-eight per
cent of those who considered themselves farmers wanted their news· 
paper to carry this type of information. The proportion who favored 
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this type of report was somewhat greater in western Ohio than in the 
eastern area of the state. 

Farmers Want Same Kind of Information in Newspaper Report as 
in Radio Report. Specific markets for which information was desired 
in new5paper report;, were the ;,ame as those desired from radio reports. 
The proportion who asked for receipts, price and receipt trends, and a 
summary statement in newspaper reports was about the same as wa.., 
suggested for radio reports. Suggestions made for improvement were 
also similar. 
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GRAIN 

MARKET INFORMATION AVAILABLE IN RADIO BROADCASTS 
• 

Ohio radio stations generally reported less grain market informa-
tion than livestock information. A total of 31 stations representing 46 
percent of the total and 69 percent of tho~e which carried farm market 
news reported some type of grain market news. This was done on 52 
daily broadcasts which averaged 1-lightly more than one minute per 
broadcast. Most stations, 77 percent, used le:o;s than two and one-half 
minutes daily for grain market reports. No station devoted more than 
ten minutes to this purpose and only 10 percent of the stations used as 
much as seven and one-half minutes per day. More than one-half of 
the stations which reported grain markets were located in the western 
area of the state. 

Most stations reported grain market information at the same time 
of day other types of market news were broadcast. Consequently, most 
reports occurred during the noon period. Notable exceptions were 
those few stations which carried mid-afternoon futures price quotations 
from the Chicago Board of Trade. Fifty percent of all grain reports 
were on the air between 11 a. m. and 1 p. m. 

The number of cash grain markets reported by stations which 
reported grain market news varied between 0 and 2. Thirty-six percent 
of the stations failed to report any cash market. These reports were 
limited to Chicago Board of Trade futures quotations. Forty-six per
cent of the stations reported prices for one cash market. Sixteen percent 
carried reports for two cash markets and one station gave information 
for three markets. 

Cash grain markets for which radio reports were given were 
Chicago, Toledo and fifteen local markets. (A local market is defined 
as being one located in the same county as the radio station) . The 
Chicago and Toledo cash markets were each reported by 13 percent of 
the stations. Local information was reported by 48 percent of the sta
tions which broadcast grain market news. About two-thirds of the 
stations carried information concerned with Chicago Board of Trade 
futures prices and almost one-fourth of the:o;e reported this information 
two or more times each day. 

On a per broadcast basis, 69 percent of the grain programs 
included a report of Chicago futures prices. Forty percent included a 
report of a local cash market and eight percent included Chicago and 
Toledo cash prices. Most of the above information was not all reported 
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on any one program. It is of interest to observe that on almost three
fourths of the programs on which futures price quotations were given 
there was no other grain market news reported. Likewise on two-thirds 
of the programs which reported a local market the local report repre
sented the only grain news given. 

Chicago futures price trend~ were given on approximately two
thirds of the programs which quoted Chicago futures price~. Local 
trends were indicated on only about one-fifth of the programs which 
reported a local market. The grade of grain was specified on 1 0 per
cent of the programs on which a local market was reported. 

Seventy-nine percent of the grain market news broadcasts reported 
conditions as of the day of the broadcast. Twenty-one percent reported 
conditions in existence the previous day. All Chicago cash prices were 
for the previous day. 

Sixty-two percent of all farmers who asked for a radio broadcast of 
grain market news believed that radio quotations were relatively 
accurate. Exact figures for this group of farmers follow: Very 
accurate, 11 percent; fairly accurate, 51 percent; not very accurate, 5 
percent; not accurate, 1 percent; and no opinion, 32 perc-ent. 

MARKET INFORMATION AVAILABLE IN DAILY NEWSPAPERS 

Forty-six Ohio newspapers, representing approximately 60 percent 
of the total examined, carried some type of grain market information. 
Chicago Board of Trade Futures price quotations was the grain market 
news item most often reported. This information was reported by 
almost three-fourths of the newspapers. A local cash market report 
was given by 63 percent of the papers which carried grain market news. 
Chicago and Toledo cash prices were reported in a few papers. 
St. Louis and Minneapolis were the only other major United States cash 
markets mentioned in any of the papers. 

A list of the various grains for which information was given is one 
indication of the completeness of grain market reports in newspapers. 
Only a few papers reported terminal market information. However, 
all of these carried reports for corn and oats and two-thirds reported 
wheat and soybeans. A few papers gave information for barley and 
rye. All newspapers which reported local cash market news carried 
information concerned with wheat. Eighty-three percent reported 
corn, 79 percent reported oats and soybeans, 14 percent carried rye and 
10 percent reported barley. 
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Another measure of the completeness with which newspapers 
reported the grain markets was the number of grades of each grain 
given in each paper. Most papers carried information for two grades 
of each grain. .\ few paper~ carried reports for as many as five or six 
grades of each grain but these were the exception rather than the 
accepted practice. About one-fourth of these papers carried informa
tion for only one grade of each grain. The preceding statements refer 
only to those papers which reported terminal cash grain market 
information. Almost all papers which reported a local market gave 
prices for only one grade of each grain although about one-fifth of the 
papers which reported local wheat market news gave price~ for two 
grades. No paper reported local information for more than two grades. 

Another indication of the completeness with which newspapers 
reported the grain markets is concerned with whether receipts, receipt 
trends, and price trends were carried. Only two paper~ which carried 
terminal market information reported grain receipts. The same 
number reported a price trend. Only one paper indicated a receipts 
trend. One paper which reported a local cash grain market carried a 
receipts figure but none reported either a receipts or price trend. The 
source from which local grain prices were obtained was indicated in 
approximately one-third of the newspapers. 

New~paper grain quotations were considered relatively accurate 
by almost 70 percent of all farmers who wanted newspapers to carry 
grain reports. Figures for this group of farmers were as follows: Very 
accurate, 8 percent; fairly accurate, 61 percent; not very accurate, 12 
percent, and not accurate, 1 percent. Eighteen percent had no opinion. 

USE MADE OF MARKET INFORMATION BY FARMERS 

About 40 percent of all farmers who sold wheat obtained grain 
market information from three or more sources before they made a 
decision to sell. 

Approximately 30 percent u&ed two sources of information. 
Table 2 is presented as a summary of the media of information used by 
farmers before they sold wheat, corn and soybeans. In as much as 
sources of information used for each grain were very much alike, future 
discussion is concerned with wheat. The assumption will be made that 
information used for wheat was also used for corn and soybeans. 
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TABLE 2.-Percentage of Farmers Who Used Various Sources 
of Farm Market Information Before Selling Wheat, 

Corn, and Soybeans, Ohio, 1950 

Source of Information Wheat Corn Soybeans 

Bulletin Board 

Dady Paper 

Rad10 

Phone 

Farm Pape1 

Business Report 

Educat1onal Sources 

Veteran or Vocational Agnculture Teacher 

County Agent 

College of Agnculture 

Other Farmers 

Other 

No Information Used 

Total Farmers Sell1ng 

*Less than one-half of one percent 

49 

47 

31 

27 

20 

2 

2 

3 

5 

19 

325 

56 52 

57 53 

38 34 

28 27 

19 21 

2 3 

2 3 

2 2 

0 

0 0 

3 3 

4 5 

12 14 
----~--

135 116 

Use Made of Bulletin Board at Local Elevator. The bulletin 
board at a local elevator was the most often used source of grain market 
information. Many farmers made it a practice to regularly stop at an 
elevator to obtain current prices being paid for grain. One-half of all 
farmers who sold wheat indicated they made use of this source of 
information. Almost two-thirds of those who read a bulletin board for 
market information said they read it twice. Slightly less than one-half 
read it three times. 

In addition to the fact that a relatively large number of farmers 
used this source of information, it was also given a relatively high rank 
by those who used it. Fifty-six percent considered it their most import
ant source of information. About one-third considered it their second 
most important medium and the remainder gave it a rank of third or 
lower. 

Use Made of Daily Newspapers. The daily newspaper was the 
second most used source of grain market information. Reports which 
appear in daily papers are not as current as some other types of market 
news, but they have certain advantages. One of these is that they can 
be studied with ease. Generally they are less expensive than some of 
the other sources. 
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Forty-se\ em percent of all farmers who sold wheat indicated they 
obtained market information from this ~ource before making a decision 
to sell. Eighty percent of the readers said they were regular day-to-day 
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Fig. 6.-Period of time farmers listened to radio and read daily 
newspapers for wheat market information before marketing wheat, Ohio, 
1950. Shaded bars represent radio, ruled, newspapers. 
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readers throughout the year. The remaining 20 percent did not follm\
the market regularly, but indicated they had read a newspaper one or 
more times previous to the time of sale. This source of information 
was ranked second by more farmers than gave it any other rank. 
Almost as large a number ranked it first and third respectively. 

Use Made of Radio. The radio was the third most used source of 
grain market information. Almost one-third of those who sold wheat 
indicated they listened to the radio for grain market information before 
they made a decision to sell. Approximately two-thirds of those who 
used this source said they were regular day-to-day listeners throughout 
the year. The remaining one-third indicated they listened for market 
information one or more times previous to the day of sale. 

Two-thirds of the listeners obtained information from only one 
radio station while almost one-fourth obtained information from two 
stations. Only a few listened to three or more stations. The radio 
stations to which mm.t farmers listened for grain market information 
were WOWO, Ft. Wayne, Indiana; WRFD, Worthington; WLW, Cin
cinnati; and WSPD, Toledo. All of these stations have western Ohio 
as a part of their main listening area. This is the geographical region 
of the state in which most of the wheat is produced. Other statiom to 
which some farmers listened for grain market information were WJR, 
Detroit; WTAM, Cleveland; WHKC, Columbus; WFIN, Findlay; 
WIMA, Lima; WONW, Defiance; WLEC, Sandusky, and WWST. 
Wooster. 

Three general reasons were given by farmers for selecting a par
ticular station from which to obtain grain market news. These include; 
Reasons of a personal nature, time of broadcast, and quality of the 
report. Forty-two percent of the fam1ers who used a radio for grain 
market information listed the quality of the report given as a reason for 
selecting a particular station. Generally, when this reason was given 
it indicated that the farmer believed the report was the best available; 
that he was of the opinion market prices where he sold were based on 
the market prices reported on the broadcast; that the report quoted 
information for the market where he sold; or that the station gave local 
quotations. Thirty percent listed reasons of a personal nature. Such 
reasons included the personality of the announcer, the radio reception 
received, and the fact that it was a custom to tune to a particular sta
tion. Nineteen percent listed time of broadcast as their reason for 
selecting a particular station. 

39 



The time of day farmers listened to grain market news was about 
the same as the time they listened for livestock market news. Most of 
them listened during the noon period. The next most important period 
was between 6 and 8 a.m. The third most mentioned time was the 
mid-afternoon period. 

Even though a relatively small number of farmers used the radio 
for grain market information it was considered an important medium 
by farmers who chose to use it. More than two-thirds of the users con
sidered it their most important source of information. ;\bout one-fifth 
considered it their ~econd most important source. 

Use Made of Telephone. The telephone was the fourth most used 
source of grain market information. It was used by 27 percent of all 
farmers who marketed wheat during the year under consideration. 
About two-thirds of these farmers made one call to their buyer for 
market information. The number who made either two or three calls 
was less than one-fifth of the total who used a phone. Few farmers 
called more than one buyer. 

The telephone was ranked first by 45 percent of those who used it. 
About an equal number ranked it second and third among the sources 
used. 

Use Made of Other Sources. In addition to previously mentioned 
sources of grain market information, a few other sources were used by 
some farmers. These included business service reports, veterans' 
teachers, vocational agriculture teachers, county agricultural agents, 
colleges of agriculture and other farmers. Only a few farmers used 
any of these sources, but the Sohio News Letter, a business service 
report, was mentioned most often among the group. Each was given a 
relatively low rank among the various sources used. 

INFORMATION FARMERS WANT IN A GRAIN 

MARKET REPORT 

Each farmer who wanted either radio or daily newspaper market 
reports was asked the type and content of reports he would like from 
each medium. Answers received to these questions, from the individual 
farmers' point of view, indicated characteristics of perfect market 
reports. 
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Farmers Want a Radio Broadcast of Grain Market News. A total 
of 46 percent of all people living on farms ( 1945 Census definition of a 
farm) suggested that their favorite radio station broadcast grain market 
news. The proportion of farmers who wanted these broadcasts was 
greater in the western area of the state than in eastern Ohio. When the 
percentage who wanted such a broadcast was computed from a base of 
those who considered themselves farmers a somewhat higher proportion 
was obtained. Fifty-seven percent of the latter group suggested that 
radio stations broadcast grain market information. In western Ohio 
the percentage was 73 while in the eastern area of the state it was 38. 

Farmers Want Information Regularly Throughout the Year. 
Grain is a product which to a large extent is marketed seasonally. In 
view of this fact, an attempt was made to determine whether farmers 
were anxious to have grain market news reported regularly throughout 
the year or whether seasonal reports during the heavy grain marketing 
season would meet their needs. /\nswers obtained in the survey indi
cated that more than three-fourths of all farmers who asked for either a 
radio or a daily newspaper report wanted daily reports regularly 
throughout the year. 

Number of Daily Grain Market Broadcasts Desired. Less need 
was indicated for more than one grain market news broadcast than was 
true for livestock. Approximately 60 percent of the operators who 
indicated a desire for a radio broadcast of grain market news believed 
one daily program would meet their needs. About one-third wanted 
two broadcasts while only a few requested as many as three broadcasts 
per day. 

Time of Day Farmers Want a Grain Market News Broadcast. 
Most grain market new& programs can be scheduled at the same time 
livestock market news is broadcast. That is, most farmers wanted their 
favorite radio station to give them this information between 11 a. m. 
and 1 p.m. Other time periods suggested and the proportion of 
farmers who requested each were as follows: Early morning, 21 per
cent; mid-morning, 8 percent; and afternoon, 6 percent. It would 
appear that a convenient time for listening was the important factor 
farmers considered when selecting a period for a grain market news 
broadcast. 

Markets Farmers Want Reported By Radio Stations. About one
third of the farmers who wanted a radio broadcast of grain market news 
asked that reports be given from at least two grain markets. More 

41 



Percent of Farmers 
0 20 40 60 

I I 

Local ~~.\X!th/:?N.%\dJ./}J!ii!!iXffi:)~;\\~:~tU!.!l!f)lf}..:~~=\tJ 

Chicago ~:{::}:;:;:({(:~?i;\\})N(}(:/?X/d 

Toledo ~:Uft:(}!:!/).!.=\/!{d 

Columbus \LUf!iUtDd 
Cincinnati ;~;!}S/1:~/91 

Other =()('}\)iii)\] 

No Opinion i\!i!.f!/.:i:{\J 

Fig. 7.-Grain markets farmers want reported in a radio broadcast 
of grain market news, Ohio, 1950. 

than one-half were of the opinion a report from one market would meet 
their needs. It would seem that where the latter condition existed 
farmers had a choice of only one possible grain market. 

Grain markets farmers wanted reported were usually located in 
the same cities and towns listed as livestock markets. When the small 
markets which individual farmers considered local in nature were com
bined into a single classification, it represented the desires of more 
farmers than wa~ true for any single large market. The percentage of 
farmers who asked for reports from the various markets was as follows: 
Local, 44 percent; Chicago, 29 percent; Toledo, 18 percent; Columbus, 
13 percent; and Cincinnati, 12 percent. Cash grain market informa
tion was desired from each of the above markets but the Chicago figure 
does not include farmers who wanted Chicago Board of Trade Futures 
quotations. 

Grains to Include in a Grain Market News Broadcast. Some radio 
station personnel were doubtful as to the grains which should be 
included in a grain market news broadcast, and as a result some grain 
reports did not include all grains. Results obtained from the farmer 
survey indicated that almost all farmers wanted corn and wheat made a 
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Fig. 8.-Specific grains farmers want reported in a radio broadcast 
of grain market news, Ohio, 1950. 

part of any grain market report. Approximately, two-thirds requested 
information for soybeans and slightly over one-half asked that oats be 
included. A few also suggested barley and rye. 

Fanners Want Grade of Grain Specified. It is to be remembered 
that on most grain market news programs the grade of grain for which 
information was given was usually not specified. Farmers are inter
ested in information for the specific product which they are preparing 
for sale. Apparently many do not realize that if a grade is not specified 
reference is usually made to grade number 2. More than two-thirds of 
those who wanted a grain market news broadcast asked that the grade 
of grain be specified. 

Fanners Want Discounts Explained and Quoted. It is a common 
practice in the grain industry to quote prices for a certain grade of 
grain and then because of either excess moisture or foreign material, or 
less than maximum moisture or foreign material, pay individual farmers 
more or less than the quoted price. In as much as farmers are only 

43 



EXplanation 
of Discounts 

Grade of 
Grain 
Specified 

Inclusion 
of Chicago 
Futures 

0 
Percent of 

20 40 
I I 

J I 

I I 

I I 

Farmers 
60 80 

Fig. 9.-Relative importance of specific items of grain market 
information farmers want in a radio broadcast of grain market news, 
Ohio, 1950. 

interested in the price for the specified grain they have for sale, they are 
interested in knowing in advance the amount of discounts or premiums 
they will receive if their grain is other than the quoted grade. Such 
discounts and premiums usually were neither explained nor quoted in 
grain report~. .\!most three-fourths of the farmers asked concerning 
this question believed that discounts and prtrniurm should be both 
explained and quoted in any grain report. 

The Question of Chicago Board of Trade Futures Prices. Futures 
price quotations on the Chicago Board of Trade are followed closely by 
members of the grain industry, including many of those at local 
elevators. They are also followed closely by some farmers, especially 
those who regularly market relatively large amounts of grain. These 
quotations are not understood by many farmers. Forty-nine percent 
of those who were asked regarding this question believed these quota
tions should be made a, part of a grain market report. It is of interest 
to note that of those requesting this information slightly over one-half 
wanted actual prices (or each grain quoted, while slightly more than 
one-third believed the trends of the quotations would meet their needs. 
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An attempt was made to find out from each farmer who did not 
want futures price quotations made a regular part of any grain market 
report whether he understood the meaning of the term "futures prices." 
More than three-fourths of these farmers indicated they did not under
stand its meaning. Generally, part time farmers were not interested in 
futures quotations. 

Farmer Suggestions for Improving Grain Reports. Each farmer 
was given an opportunity to make suggestions which he believed would 
result in improved grain market reports if the suggestions were adopted. 
The answers most often received were as follows: ( 1 ) local markets 
should be reported, ( 2) cash prices should be reported, ( 3) accuracy of 
the reports should be improved, ( 4) a trend of prices should be indi
cated, ( 5) soybeans should be made a part of all grain reports and 
( 6) discounts because of either excess moisture or foreign material 
should be explained and quoted. 

Farmers Want Newspapers to Carry Grain Market Reports. .\ 
total of 43 percent of all people living on farms ( 1945 census definition 
of a farm) believed that daily newspapers should regularly carry grain 
market news. Fifty-four percent of those who considered themselves 
farmers wanted the information. The number who wanted newspaper 
grain reports was greater in western Ohio than it was in the eastern 
area of the state. 

Farmers Want Same Kind of lnfom1ation in Newspaper Reports 
as in Radio Reports. The markets for which farmers wanted informa
tion in a newspaper report were the same as those for which they 
desired a radio report. They also believed the same grains should be 
included in newspaper reports and in general believed the latter reports 
should contain about the same type of information as they wanted from 
radio stations. 

SOME GROUPS OF FARMERS WANT AND USE MORE 

INFORMATION THAN OTHERS 

:\ further analysis of the data obtained in the farmer survey was 
made. This analysis included a breakdown of the data according to 
the following criteria: Numbers of the various species of livestock sold, 
number of bul'lhels of grain sold, full or part-time farmers, age of 
operator, and education of operator. A higher proportion of members 
of some of these groups gave more attention to market reports and 
followed the markets more closely than others. Those who gave most 
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attentwn were the groups who sold the largest amounts of livestock 
and/or grain; those with the most advanced educational training; the 
younger age group~; and the full-time farmers. A large proportion of 
the suggestions for improving market reports originated in these groups. 

The preceding differences would appear to indicate two aspects of 
the problem of reporting the livestock and grain markets. In the first 
instance, the more aggressive, alert, and probably more efficient farmer& 
are those who would gain most from improved market reports. They 
produce a relatively large amount of all farm products marketed, but 
are in the minority relative to the number of people involved. The 
other aspect of the problem involves the remaining farmers who consti
tute a majority in number. Any educational program concerned with 
indicating the advantages of following farm market reports should be 
directed toward the latter group. 
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